


through working with several advisory partners from the business field. The Federation has been 
the cradle of business leaders and I am confident that HKFBS could be the pioneer among 
student bodies to arouse the awareness of corporate social responsibility as well as introducing 
varieties of activities to students.

Extending the range of experience for business students, we have strived to expand our network 
through inviting new individuals and organisations from diversified business fields to collaborate. 
Through a series of Workshops, Firm Visits and Mentorship Program, members have gained 
valuable hands-on experience and enhanced their knowledge and skills on specific fields. This 
year, we are proud to hold a new component of Mentorship Program 2015 namely the “Social 
Networking Night” where business mentors and students were given another chance to exchange 
their ideas, further extend and strengthen their connections and bonding.

This year was full of challenges and blessings. It has not been an easy ride, yet with the 
collaborative efforts of the Executive Committee and generous assistance from the Advisory 
Board, sponsors, mentors, Member Societies and alumni, we are reaching our destination. We 
would like to extend our sincerest gratitude and appreciation to you. 

The 31st Session is becoming history and the legacy of HKFBS shall be passed on to my successor 
and his fellow colleagues. I am confident that in their hands, the Federation would continue to 
assist all local business students and contribute to the Hong Kong society. I wish HKFBS and the 
32nd Executive Committee a successful and prosperous year ahead. 

FOREWORD

Mr. Andrew Wong
President

Hong Kong Federation of 
Business Students 

Session 2015-2016

The clock is ticking, after a year of service at HKFBS, the 
journey the 31st Session embarked on is coming to an 

end. It is an absolute honour to serve as the 31st President 
of HKFBS and be part of the Federation. My committee 
and I are grateful for the opportunity to serve all business 
undergraduates in Hong Kong.

This year was a year of innovation. Following the footsteps of 
our predecessors, we pledged to provide the greatest benefits to 
fellow business students across local universities. We have never 
ceased to refine ourselves to pursue for betterment and most 
important of all, to integrate our activities to stay aligned with 
the global business trend. 

With the aim to raise members’ awareness towards one of the 
hot topics in recent decades and call for their contribution to 
the community, we held the first ever ‘CSR Challenge 2015’ to 
gather innovative ideas and cultivate members’ creativity
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FOREWORD

Mr. James Tien
GBS, OBE, JP

Chairman
Manhattan Holdings Ltd.

It is absolutely necessary to have a grasp of what is happening in the world. As a veteran 
businessman, I always like to share a piece of advice with young business talents: Keeping an open 
mind is a key to success. To look further ahead, we need to think beyond the boundary of Hong 
Kong and catch up with the pace of development of the outside world.   No doubt, Hong Kong 
can gain a lot if our Chief Executive would do likewise.

Undoubtedly, China’s growth is, and will continue to be the most significant propellant in the 
world’s economic development. Given the uneasy relationship that exists between Hong Kong 
and the Mainland, our younger generation may feel somewhat reluctant to understand China in 
depth. But I believe it would be in the interest of our young people, as well as China, to apply 
your wisdom and determination to overcome such prejudices, for your destiny and your future 
are inextricably tied with that of your country, and only through mutual understanding can a 
future be built that would be mutually beneficial.   

The ability to learn quickly is certainly an asset of youth. With this preponderant quality, it is 
much easier for you to get the hang of new things – social media for instance. As a Facebook 
newbie, I have learnt a lot from young netizens. In the same way, I am confident that all of you 
can equip yourselves with the knowledge, skill and mindset needed to face the challenges ahead. 

Hong Kong’s well-being depends largely on its people, in particular the younger generation. I, 
therefore, expect all of you to put your best effort into your studies or work. Work hard. But 
more than that, open your eyes to China and the world.  Open your ears to ideas, good and bad.  
Sharpen your intellect.  Open your mind for a bright future that awaits you!

Open your mind and the sky is the limit!

I am delighted to be given this opportunity to share 
some of my thoughts here for the first time with all of you. I 
am particularly impressed by the accomplishments HKFBS 
has achieved, and I truly believe that all the members have 
benefited a lot from various activities held over the last year.

2015 was definitely an unusual year for all of us, as many 
noteworthy events happened both locally and globally. In 
Hong Kong, we have been facing the consequences brought 
about by the failed constitutional reform.  Our community has 
become more divided than ever before. Endless filibustering in 
LegCo continues to hold back government actions. Apart from 
these, I am deeply moved by the increasing number of young 
people who are becoming more concerned about a wide range 
of social issues, and are brave enough to stand up to voice their 
opinion and put forth their requests. 
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• To represent students of member societies in local and foreign affairs;
• To promote and safeguard the interest and welfare of all members of the Federation;
• To foster friendship, co-ordination and mutual understanding among members of the 

Federation;
• To organize, coordinate and support further academic, social and sports activities among 

members;
• To encourage the development of business students in Hong Kong; and
• To establish cordial communication and relationship with other kindred organization, business 

organizations and the community.

HKFBS consists of the Advisory Board, the Council, the Executive Committee and the Member 
Societies. Advisory Board is a group of professionals who advise the council. The Council is the 
legislation, supervisor and judiciary body of the Federation. As the highest executive body, the 
Executive Committee is responsible for the running of the whole Federation. The Member Societies 
are the business students organization of the 9 local universities.

Hong Kong Federation of Business Students, HKFBS, is a non-profit organization managed by 
local business undergraduates, with more than 15,000 members from the 9 local universities. We 
are the only organization which includes the widest spectrum of local students from the business 
field.

HKFBS was founded in January 1985. We represent all local business undergraduates, and serve 
them by fostering their friendship, co-ordination and mutual understanding. We endeavour to 
assist them in becoming prominent figures in business with sound academic knowledge, excellent 
managerial skills, as well as helping them gain an understanding of real business environment.

Objectives

Structure

History

Overview
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EXECUTIVE COMMITTEE
SESSION 2015-2016

Cheung Chiu Ying, Valent
Internal Vice President

City University of Hong Kong

Ding Zi Xuan, Anita
Internal Secretary

Lingnan University

The experience in HKFBS is absolutely one of the most unforgettable 
memories in my university life. As a non-local student, joining such an 
official and local student executive committee can be challenging for 
me at the beginning. However, I harvested a lot from the whole-year 
experiences and the accompanying with

other committee members. Helping to hold different events and 
meeting prestigious business elites sharpened my mindset and broad-
ened my eyesight.

Directing HKOBSA 2015 with external secretary especially enriched 
my experiences on detailed controlling and changed my role from 
simply a student to an organizer. Here I would like to give my sincere 
thanks to my partner for bearing my immaturity and all other executive 
committees who always lend me

a helping head. Thanks for every HKFBS 31 who pushed me to grow 
up. And up to now, HKFBS 31 is just like a warm family to me and 
hope our heart will never be apart.

Never underestimate the power of try. In HKFBS, Executive 
Committee members and I have taken risks, had opportunities, had 
successes, had failures. All of these happened because of one single 
“let me try this” in my mind, before applying for being an executive 
committee. In HKFBS there are plentiful resources for us to take 
initiatives to experiment different kind of things, collaborate with 
fellow committee member and partners from variety of industries, so 
as to equip ourselves more to be successful and already experienced 
in society. HKFBS is the most excellent platform for exploring one’s 
every aspect.
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Cheung Chiu Ying, Valent
Internal Vice President

City University of Hong Kong

Wong Cheuk Him, Andrew
President

The Hong Kong University of Science and Technology

Jane, Ng
External Vice President

The University of Hong Kong

Kwok Hiu Lam, Dorothy
External Secretary

The Chinese University of Hong Kong

The past year was an exhausting, yet fruitful one. Joining HKFBS is 
one of the best decisions I have made in my university life as I have learnt 
so much.     

Pay and Gain. You get what you pay here. Being the external secretary 
and Project Director of HKOBSA 2015 is never an easy task. From the 
generous picture to the most detailed parts, I stroke for excellence. If I 
had not put my heart and soul into it, if I had not taken the very first step 
to shoulder the responsibility, I would have missed those valuable lessons. 
I have gained much more than I have ever expected, may it be business 
knowledge, connections or friendships.

I remember vividly a moment when a guest talked to me in the Youth 
Business Elites Forum, which is the finale of HKOBSA. He was deep-
ly impressed by the Federation of holding this big-scale event in such 
a professional way. I felt very honored to be appreciated. Meanwhile, I 
learnt that age should never be a barrier for youngsters as long as we hold 
correct attitudes. We might be young and inexperienced, yet, passionate 
and creative. At the vibrant period of life, it is time to think big, dream 
big and achieve big. 

This year is invaluable. It was frantic, but no other year has been so 
meaningful. The amount that I have experienced and grew within is 
uncomparable to anywhere else. The frustration, pressure, failure, and 
much more hardships experienced by us is all rectified by the satisfac-
tion we feel at the end of each event, competition, and publication. 
HKFBS is not only a common platform for undergraduates and pro-
fessionals, but it has also given us, the Executive Committee Members, 
countless opportunities to equip ourselves for the future. Thanks to the 
31st  Executive Committee, to have gone through such a remarkable 
year with me. I am proud to say, that the 31st Session has achieved and 
arrived at the visions, missions, and direction we had set out to sail for 
one year ago. 

Never take things for granted – every small moments in this event-
ful year I have managed to enjoy with my Executive Committee, be 
it laughter or tears. Words could not describe my mixed emotions 
and how much I owe my past and current committee and everyone 
who has supported me along the journey.

 In HKFBS, I have earned valuable experience and insights into 
the real world; I have strived to become a better individual, team 
bonder and leader; I have met lifelong buddies who are always there 
to share my ups and downs. Goodbyes are painful yet I wish as we 
flip through the Annual Journal, as we look back on the times we 
shared, our eyes shall be filled with joyful tears. 

Folks, brace yourselves! The next journey is about to begin!



Wong Yin Sum, Ruby
Financial Officer

The University of Hong Kong

Fok Hei Nam, Michelle
Social Officer

City University of Hong Kong

Hui Hiu Man, Kay
Promotion Officer

City University of Hong Kong

The fruitful and meaningful experience of being an Executive Commit-
tee member in HKFBS would be the wisest choice made in my freshman 
year, as well as the indispensable part along my university life. Hand in 
hand with my fellow teammates, we perform beyond our potentials and 
inspire each other, with the immersion of laughter and tear.

In the midst of this session, acting as the Financial Officer of HKFBS, I 
am cultivated to be a patient and effective listener. Allocating funds to var-
ious events and monitoring the cash flow, trigger me to discuss with all of 
my teammates and listen to the financial concern of each Project Director. 
Sometimes, there may be conflict for the cash allocation between func-
tions, leading to the most strenuous part of my role - making the financial 
decision without bias. Hence, throughout this year, the commitment in 
HKFBS shapes me into a proactive listener, collecting teammates’ opinions 
and make the most effective decision for the federation as a whole.

After one year, I would like to thank all my 16 dearest companions. At 
this very last moment, we should grasp the minute still working for HK-
FBS as a family. Yet, our journey would not cease, but continue to go on, 
paving for our long-lasting friendship.

Never say never if you haven’t tried hard. 
Before getting into HKFBS, I was confident that I can handle all 

the difficulties. During the committee period, as a Promotion Officer, 
preparing all the promotion materials for every function has become 
my daily habit. However, infinity workloads make me had thousands of 
thought that ‘’I’m done! I’m going to quit and become a normal happy 
university student ever after.’’ Just like I got marriage and I underesti-
mated the complexity of maintaining a relationship. 

But my companions of HKFBS have inspired me a lot, they said’ If 
you are used to escape from one problem, you would never known how 
to combat it. And similar problems will appear to you in the future, 
that makes you regret from escaping.’ , these words are always inspiring 
me.Thank you to 31st Executive Committee, especially to my dearest 
partner. We tried, we succeed.

Being one of the 31st Executive Committee members of HKFBS is not merely 
one of the five general to-do list or an opportunity, yet a once-in-a-life-time 
learning experience and a challenge to yourself. Rewinding back to the beginning 
of the interview rounds with the strong passion of being one of the parts in HK-
FBS, what you have learnt are far more than the business theories and GPA, and 
they are about the commitment, trust, cooperation, humanity and mentality. 

In my year of the Session, I am thankful to be granted opportunities to get 
inspired from my buddies as well as different business elites. I have got to know 
myself better and pushed myself beyond my limits. Mingling with our mentors 
in the Mentorship Programme 2015, they are indeed my inspirations to prepare 
well for stepping into the real world.

Some people have said that time slips through our fingers like meteor showers, 
they have gone and never stayed. However, the tears and laughers throughout the 
whole year, the pre-AGMs, the Christmas parties with C’s kitchen, the chill outs, 
are still remained in my mind, just like the stunning moments of the meteor 
shooting starts captured. The times belong to 17 of us have become fruitful that 
nobody else can understand as much as we do.



Chan Tsz Ying, Michelle
Academic Officer

The University of Hong Kong

Lee Chak Fung, Chris
Social Officer

The Chinese University of Hong Kong

Li Ching Sui, Water
Promotion Officer

The Open University of Hong Kong

What HKFBS means to me in the past year? Reminiscent of the all-night-
ers days my laptop keeps running, waking up by sponsors & guests’ calls in 
the early morning, skipping lessons travelling between school and offices… 
sometimes it wonders me whether i am a student or a working lady instead. 
Sounds silly to be scarifying a lot and dedicating into federation’s work, yet 
i am honored enough to have all the chances to challenge myself, widen my 
horizon and certainly an eye-opening experience for this year.

As the project director of an international-scale business competition, 
never have i been imagined that how all the things can be handled within 
a freshman’s capacity, yet all these would not come about if i don’t have my 
dear colleague’s support. It’s our faith and belief that support us throughout 
all the brightest and darkest times; all the moments we spent together will 
surely be missed. Can’t tell how thankful to have you all that let me explore 
and know myself more, shaping me into a better person eventually.

A year ago i told myself joining the federation might be the best thing that 
has happened to me; now i am proud to say that i have never been disap-
pointed.

‘I am the Promotion Officer of HKFBS!’ It may be the last time to 
introduce myself. It is hard to use a few words to summarize this year in 
HKFBS.

Before being a Promotion Officer, I have never imagined that I can 
design a poster or booklet. I can’t forget the moment of designing the 
Federation’s promotion materials. It was difficult but I enjoyed it. HK-
FBS brings me precious opportunities to build up myself. What’s more 
is that thanks to my best partner and committee members. You all make 
me to grow up and work better. I deeply appreciate the many kindness 
you showed me along this year. Being the one of the committee mem-
bers is my pleasure because HKFBS is like a family. We support each 
other without seeking returns.

This year can say to be difficult, but I started to miss it. The time 
working with the 31st Committee is the most unforgettable and mean-
ingful time in my university life.

Being the Social Officer of HKFBS is definitely one of the most fruit-
ful experience that I have ever had. I am blessed to have the opportunity 
to work with 16 executive members in the past year. It was amazing to or-
ganise a great variety of events for our members from 9 local universities. 
I would like to express my greatest gratitude to all of the business parties 
for supporting our federation.

Organising Stepping Stone to Success Scheme 2015 is such an amazing 
journey, the support from our prestigious is vital to the success of Men-
torship Programme 2015. Along with Social Networking Workshop and 
Social Networking Night - new components of MP15, members could 
equip themselves with a better communication skills and expand their so-
cial networks. I am honoured to bring new elements to both our mentors 
and mentees.

Last but not least, I would like to thank my partner, Michelle, for 
organising many different events together for our members. And my year 
in HKFBS will never be fruitful without my other executive committee 
members.



‘Hey what are you doing?’ ‘HKFBS work :D’. That should sum up what 
I have been doing for most of my time last year. Oh, and don’t ever think 
of taking a break during weekends as there are also meetings on Saturdays! 
Constant nagging from parents(almost every time when I return home 
from HKFBS), about how long more I will have to serve my session, made 
me realized that this is a once in a lifetime opportunity and since I’m 
spending so much time on this 2nd home, I have to seize every moment.

Joining HKFBS is a commitment, I chose it over my hobbies and time 
to spend with friends. But I do not think that I have missed any fun mo-
ment, instead, I believe I have gone through moments that I will regret if I 
didn’t choose to join HKFBS.

What I gained this year is totally irreplaceable. I am able to have a 
clearer look at myself- realize my strengths and weaknesses, and what do 
I really want. Also, I learnt to balance my work and personal life, earned 
friendships with peers from different majors and university throughout the 
journey. But the most important part is the remarkable memories created 
with my Executive Committee members, who have seen my crazy and 
emotional sides, and gone through big and small, formal and informal 
occasions with me.

Thank you HKFBS 31, let’s keep rollin’ !

‘The relationship of committee members is long-lasting’
To me, HKFBS is not only a group of students working together, but 

also like a family who can share all your happiness and sadness. I hope 
that we can still spend time with each other after this year. 

Besides, I am happy to become one of the committee members of 
HKFBS this year. It provided me with chances to learn, to grow and to 
work with different parties in business field. Time flies, I wish HKFBS 32 
can enjoy this amazing year and 31 can keep their passion for developing 
their talents in the life.

Joining HKFBS as an executive committee member is the most 
memorable thing in my first year of university life. I still vividly remem-
bered how nervous I was when I first met other committee members as 
they were my working partners as well as my lifelong mates. Though we 
were from different universities and backgrounds, these would not stand 
apart from our friendship. Instead, we treasured every meeting time to 
strengthen the bonding and share the worries, struggles or happiness to 
each other, which made me feel comfort.

After going through a year, I would say HKFBS not only allowed 
me to equip myself with a business sense and be more interactive, it 
also provided a platform for me to realise my full potential and meet a 
bunch of true friends here in my life. 

Thank you HKFBS ! I sincerely hope that the next committee mem-
bers enjoy the journey here and take away as much as we do.

Cheung Chun Yat, Jack
Public Relations Officer

Hong Kong Shue Yan University

Chan Ka Wah, Carol
Marketing Officer

The Chinese University of Hong Kong

Siu Cheuk Wing, Eugene
External Affairs Officer

City University of Hong Kong



It has been a fruitful and unforgettable year for me. We had organized more 
than 20 events, met more than 300 business and academic elites, and served 
15000 members. Finally, it comes to an end of this amazing journey with 16 
wonderful committees. Although we had different characteristics, but together, 
we are one, HKFBS.

Organising CSR Challenge 2015 was such an unforgettable experience.  All 
the way from having the idea,  to planning and executing the whole event with 
support from my executive committee members and all the sponsors and advi-
sory partners,  it feels amazing and overwhelming to see our participants of 30 
teams from 9 local universities enjoying CSR Challenge 2015.

Personally, as a project director of Study Tour 2015 and CSR Challenge 
2015, it was very challenging for holding two events in the same year. Thank 
you all participants for giving me an inspiring and memorable trip in Osaka, 
Japan and 30 brilliant Corporate Social Responsibility ideas from teams during 
the challenge. Thank you!

Jam Wai Kam, Alex
External Affairs Officer

Hong Kong Shue Yan University

Siu Wing Hei, Isaac
Human Resources Officer

The Hong Kong Polytechnic University

“If opportunity doesn’t knock the door, build a door” I never regret to 
become the 31st session of HKFBS and I am honored to be part of the 
HKFBS. 

It is a tough but meaningful year, we work together to show the best 
image of HKFBS. We learn, grow and enjoy the moment when we are 
working on the same goal. We contribute our limited power to 

Serving as Human Resources Officer, I spare no effort in contributing to 
every HKFBS function. I am glad to be the person-in-charge of Orienta-
tion Camp Visits 2015 as it is a fun and relatively leisure event in HKFBS, 
it is my pleasure to promote our federation to business freshmen from 9 
local universities.

Thank you my 16 fellows, the memory we have in HKFBS is invaluable 
and I will treasure the time for being 17 of us. It is an unforgettable mem-
ory in my university life.

It is not the end for us but just the beginning of our journey.

One thing that I never regret was clicking into HKFBS website and 
sending the application of being one of the executive committee of HKFBS. 
That was likely an illusion, now it comes to a completion. If I need to use one 
sentence to conclude this journey, it will be tough but rewarding.

Tough – I never imagine myself becoming a person take the lead and sow 
the seed. As a Project Director of Inauguration Ceremony and Annual Din-
ner 2016, is effortful to sustain and further adding value on the federation as 
a whole. Is of paramount importance knowing each decision makes impact, 
especially a Federation connecting nine local universities. Every frustrating 
and exhausting moment is unforgettable while I was deciding the direction 
and estimating the budget of my functions.

Thus, accomplishments are much greater than obstacles. Rewarding – Is 
my pride and honour to work in a Federation, a team of 17 talents. A TEAM 
means “Together Everyone Achieve More.” We stay as one through all the 
ups and downs in our term of office. Disburse and devote our utmost effort, 
gain and fulfil our tremendous satisfaction. “Friendship doubles our joy and 
divides our grief!” All the laughers and tears we experienced are precious and 
everlasting in my lifetime. 

The path to greatness is along with you – HKFBS 31.

Lee Chung Wing, Merek
Marketing Officer

Hong Kong Baptist University



The 31st 
 Inauguration Ceremony

The 31st Inauguration Ceremony 
of Hong Kong Federation of 
Business Students (HKFBS) was 

successfully held on 25 March 2015 at 
Rayson Huang Theatre, The University of 
Hong Kong. It signified the official com-
mencement of the 31st Executive Com-
mittee and fostered a cordial communi-
cation between business undergraduates 
and the business sector. 

As for the theme, “Exuberance”, demon-
strating flowers blooming lavishly, ex-
pressed our gratitude to previous sessions. 
In addition, we would continue to dedi-
cate our hard work to successfully serving 
all business undergraduates in Hong 
Kong.
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This year, we were honoured to have Mr. 
Paul Tang Kwok-wai, JP as our Guest of 

Honour, with Mr. Dennis Ho, The President 
of HKICPA, Mrs. Teresa Lin, The Executive 
Director of L Plus H Community Interest 
Company Ltd and Ms. Louisa Wong, The 
Executive Chairman of Global Stage to be our 
Honourable Guest Speakers.

The ceremony was showered with blessings 
from all our Honourable Guests, the business 
community, the past Executive Committee 
members and representatives from Member 
Societies and other business student societies. 
Their support has encouraged us to strive for 
our best in providing the greatest benefits to 
our members in the coming year.
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STEPPING STONE TO
SUCCESS SCHEME 2015

The Five Series of functions are altogether 
named Stepping Stone to Success Scheme. 
Spanning from May 2015 to February 
2016, S4 is a comprehensive highlighted 
function with five components, namely 
Mentorship Programme 2015, Internship 
Series, Workshop Series, Firm Visit Series 
and Executive Roundtable for Elites. The 
scheme aims at equipping our members 
with a deeper understanding of the 
business world. We have never ceased to 
bring inspirations and opportunities to 
our members.
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 MENTORSHIP PROGRAMME 2015
 

 

The theme of the Mentorship Programme 2015 is “Standing on the Insurmountable”. We aspire 
to provide the best platform for our members to reach out of their comfort zone to step closer and 
eventually rise above their impossibilities and attain the insurmountable. 

In pursuit of fostering the everlasting relationships among mentors and mentees, Social 
Networking Night along with Social Networking Workshops were held as the new highlights 
of the Mentorship Programme 2015. It is the opportunity to inspire and be inspired through 
enlightenments from the social connections of successful leaders, business professionals and 
students from 9 local universities.

We are more than honoured to have over 100 representatives from diverse fields to be 
our prestigious mentors, which include Accounting, Banking and Finance, Consultancy, 
E-Commerce, Government and Legal, Hotel, Human Resources, Information Technology, 
Insurance, Management, Marketing, Public Relations and Retail.

“Mind is not a vessel to be filled in, but a fire to be kindled”



 FIRM VISIT SERIES

 INTERNSHIP SERIES
In order to allow our members to gain the greatest exposure of the dynamic 
business world as well as hands-on experiences, Internship Series provides 
a platform for students to learn about business operations, which includes 
Graduation Job Opportunities, Summer and Winter Internship Series.

This year, we have successfully cooperated with the following renowned 
business firms

ACE Insurance Limited
AIA International Limited
AIA International Limited S-Courage
AlphaSights
Ageas Insurance Company (Asia) Limited
Co-Creation
Deloitte Touche Tohmatsu
Easyship
Guru Online
HAYS
iBoss
IBM 
Ipsos
KPMG
Madhead
Noble Apex Wealth Limited
Prudential Hong Kong Limited
SearchAsia Hong Kong
Spacious
UBER

  
ERT
EXECUTIVE ROUNDTABLE 
FOR ELITES

In order to allow our members to gain the 
greatest exposure of the dynamic business 
world as well as hands-on experiences, In-
ternship Series provides a platform for stu-
dents to learn about business operations, 
which includes Graduation Job Oppor-
tunities, Summer and Winter Internship 
Series.

Understanding the organiza-
tional culture and business 
operations of firms is vital to 
every business student. Firm 
Visit Series provides students 
opportunities to explore 
different industries in vari-
ous companies. Students can 
acquire fundamental business 
knowledge and have a better 
plan for their future career 
development.

 WORKSHOP SERIES
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 FIRM VISIT SERIES

 INTERNSHIP SERIES

 WORKSHOP SERIES

Wine Tasting Workshop 
• Crown Wine Cellars 

Professional Grooming & Image Workshops 
• Collaboration of L’Oreal and Hong Kong 

Youtuber

Coffee Tasting Workshop 
• Pacific Coffee 

Latte Arts Workshop
• Café R&C

Bloomberg Training Workshop 
• Bloomberg L.P. 

CV Writing & Job Interview Workshop
• Prudential Hong Kong Limited
• Ageas Insurance Company (Asia) Limited

 
The series equip students with essen-
tial skills and knowledge for their per-
sonal developments. A diverse range 
of workshops has been organized to 
allow students can acquire specific 
skills to better prepare for their future 
career developments.
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Interview Sessions 
21 March 2015 & 11 April 2015

The First-Round Interview 
consisted of Group Discussion and 
Presentation. A total of 45 candidates 
were selected to go through this 
round of assessment.

In the Group Discussion, 5 
candidates from same university 
were grouped together to discuss 
a business-related question, which 
required decent communication and 
critical thinking skills.

Standing Out from the Crowds

HKFBS keeps its vision by advocating the undergraduate’s business 
education and recognize outstanding business students in Hong 

Kong. In order to promote HKFBS’s vision, HKOBSA plays a vital role 
in the whole year functions. We encourage business undergraduates 
seize the opportunity to exercise their abilities from multiple dimensions 
and acquire potential business insights by interacting with real world 
business leaders and their peer as well.

HKOBSA 2015 aims at giving formal recognition to remarkable 
business undergraduates, exploring students’ potential, advocating 
business education in Hong Kong, facilitating the interaction between 
business elites and students, and improving students’ all-round 
development.

In the Presentation, candidates were 
required to analyse and solve a given 
business case, and present their ideas to the 
Evaluation Committee from the academic 
and business fields.

18 candidates were then selected to go 
through the Second-Round Interview. 
It was an individual interview when 
candidates must show their all-round skills 
to the Evaluation Committee. The best 
candidates were eventually selected, after 
the Promotion Challenge, to be the finalists. 

Promotion Challenge 
30 April 2015 - 7 May 2015

Promotion Challenge was held after the 
Interview Session. Finalists are required to 
design a video on the theme ‘managing your 
wealth, creating a golden era’, which were 
uploaded to HKFBS’s Facebook page and 
compete for the most amount of ‘likes’.
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Finalists of

Tsang Kar Wai, Carrie
BBA (Hons) in 

Professional Accounting

Poon Sing Yu, Henry
BBA (Hons) in 

Accounting

Wong Shun Kit, Charles
BSc (Hons) in 

Risk Management and 
Business Intelligence

Au Yeung Yin Yi, Blair
BBA (Hons) in 

Applied Economics

Lau Jeremiah Tien Zhen
IBBA-JD

Fan Wai Ki, Frank
BA (Hons) in 

Economics and Finance

Wai Kwan Yee, Queenie
BA (Hons) in 

Economics and Finance
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The Youth Business Elites Forum 
24 May 2015
In the Youth Business Elites Forum, the finalists competed in the form 
of Model Conference and Individual presentation with a case given 
beforehand. And the award presentation was given afterward.

Meanwhile, an Elites Summit with the theme ‘Venture the Future’ 
was held later and provided a platform for a few business professionals 
to share their experience. Business Elites from different professions 
and academics from 9 local universities were invited as the guests to 
participated in the forum and share their valuable experiences and 
insights with students.
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Going through five rounds of selection was 
intense. The final round of competition 
clashed with my exam schedule and I 
actually did not have much confidence 
in winning. Fortunately my persistence 
rewarded me at the end.  Preparing for 
the competition allowed me to be self-
motivated and developed a sense of 
discipline in sticking to my schedule. 
I could utilize the business network 
provided by HKFBS.

Learning from your peers is essential for 
self-enrichment. In my first year, I was 
given the chance to join the competition, 
but hesitated to take part since I thought 
I would be inferior in terms of business 
knowledge and exposure. Instead, I 
attended HKOBSA 2014 Grand Final to 
observe what qualities are relevant for 
success in the competition, and to also 
gain further exposure in the business area.

I would like to express my sincere 
gratitude to my fellow finalists. Through 
the debate in the Youth Business Elites 
Forum, I have come to appreciate the 
benefits of effective communication and 
teamwork with my presentation partner. 
It is my honour to get inspired. I highly 
encouraged you to join HKOBSA 2016. If I 
need to say something to the forthcoming 
participants, I would say ‘the best way to 
learn is to get involved. Do not be afraid 
of failure, as accomplishment is a journey, 
not a destination.’

Wong Shun Kit, Charles
HKUST BSc (Hons) Risk Manage-
ment with Business Intelligence
Champion of HKOBSA 2015
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OSAKA 
ENTREPRENEURIAL 

INSIGHT TOUR
22
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OSAKA 
ENTREPRENEURIAL 

INSIGHT TOUR

Osaka Entrepreneurial Insight Tour 2015 
was successfully held in May 2015. The 
aim of the 5-days tour is to provide 
students with valuable opportunity to 
reach out beyond Hong Kong to a wider 
international community. Participants 
gained insights of business development 
in Osaka, as well as its culture and 
customs. Through visiting a special 
selection of firms and interacting with 
students from top university in Osaka, 
participants can grasp this golden 
chance to understand more about the 
entrepreneurship in Osaka.

The tour can be d iv ided into four 
components, including Competit ion 
Challenge, University Buddy Programme, 
Firm Visit Series and Sightseeing Series. 
The Competition Challenge, one of the 
highlights of the tour. We were honored to 
cooperate with HKTDC (Osaka Office), 
so that our participants have the golden 
opportunity to present their business 
idea in their office. At the same time, it 
was our pleasure to cooperate with Kinki 
University. Hong Kong students can gain in-
depth understanding of Japanese customs 
and embrace foreign culture from their 
student ambassadors. 
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Orientation Camp Visits 2015 is a mass welfare distribution campaign to the 
orientation camps of our Member Societies. It not only served as a welcoming event 
to all freshmen from 9 local universities, but also a platform for our Federation to 
mingle with freshmen. During the visits, a fun and interactive session was given 
to introduce activities offered by HKFBS to enrich their university experience. 
Welfare packages, including our annual publication - FEDNEWS and coupon 
booklet - FEDPrivilege, were also distributed to our members as a welcoming gift. 

Thanks to the following sponsors: Hong Kong Institute of Certified Public 
Accountants, Crown Worldwide Group, ACCA Hong Kong, The Hong Kong 
Federation of Insurers, AXA China Region Insurance Company Limited, Graval 
Limited, The Hong Kong Institute of Chartered Secretaries, YOHO Hong Kong, 
Hush Puppies, Golden Throat Holdings Group Company Limited, Yejimiin, 
NUU Mobile, Shanghai Commercial Bank, Africa Panda, without their support, 

Orientation Camp Visits 2015 would not be as successful as ever.



Inspiring Creativity

Unlocking Potential

Since 1986 

Business Administration Paper (BA Paper) is one of the 
long-established international & inter-university busi-

ness plan writing competition held by HKFBS since 1986. 
Aiming at motivating next generation’s business creativity 
& fostering the exchange of ideas between business fields 
and academia, BA Paper has been gaining tremendous 
support from both academic and business sectors, eventu-
ally propelling and progressing every single year.
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The Trend Forward

Thriving in the new world, old business mod-
els are no longer effective and applicable to 
maximize customer’s’ needs and satisfaction. 
Companies need to survive or outperform 
their competitors with a new business model. 
It is not necessary to be something complicat-
ed, but could simply come from little pieces of 
our daily life. A small change could create great 
value for both sides, to create better customers’ 
experience and generate revenue.

Assumptions: 
Participants are expected to develop a new 
business model for a brand-new proposed 
startup based on the current or foreseeable 
trend. Participants are required to write a 
thorough business plan to explain how the 
business model will thrive in the new business 
environment and satisfy people’s needs in their 
daily life, with detailed plan of execution. The 
business idea put forward should have its own 
unique selling point, target market and posi-
tioning. 

Quick Examples:
Airbnb - A platform that creates a sharing 
economy that utilizes empty rooms, apart-
ments and homes, which match with the be-
havior known as “collaborative consumption.” 
Uber - A new mobile app that upend the taxi/
transportation system with on-demand drivers 
and dynamic pricing.
Food Panda - A new mobile app that provide 
different restaurants’ menu, online ordering 
and delivering services that utilize smart phone 
platform.
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The opening & Training 
SeSSion

The Opening Ceremony not only marks the 
commencement of this year’s competition, 
but also act as a valuable time for partici-
pants to think, learn and be inspired. Our 
aim is to bring bright minds together from a 
variety of disciplines to foster conversations 
of business creativity. This year, we are hon-
oured to have Mr Rick Ng from Alibaba.com 
Hong Kong Limited, Mr Lewis Soo from CLP 
Power Hong Kong Limited and Ms. Antonia 
Da Cruz from Guava Pass to give talks on 
topics related to the theme,creativity and 
business,etc. With the essence and over-
whelming support from our fellow partici-
pants, the event was a great success.

THE 
OPENING &
TRAINING 
SESSION
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InTernal aSSeSSmenT

Participants are required to hand in a 
5-page executive summary for the very 
first stage, academic evaluation com-
mittee were invited to evaluate more 
than 300 teams’ submissions from both 
local and foreign entries. After careful 
consideration, 9 local teams and 4 for-
eign teams were selected to enter the 
Semi-Final.
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Promotion Challenge provides teams with op-
portunities to share their creative and inspiring 
business ideas to the public through Facebook. 
The most ingenious ideas submitted by par-
ticipants are wrapped into fun and attractive 
advertisements, transforming their business 
proposals into real marketing campaigns. Big 
congratulations to Team 7103, Team 5126 and 
Team 5111 on winning the Best Promotion 
Award!

Under the guidance of KPMG, semi-finalists re-
ceived a mentoring program from the business 
advisors, by providing them valuable advices on 
constructing their own business proposals. On 
the day of Semi-Final, the semi-finalists delivered 
an oral presentation in front of the Academic 
evaluation committee and sought useful feed-
backs from them. With four shortlisted local 
teams, together with the best team from the 
Global Entry being the cream of the crop, were 
chosen to enter the Grand Final to compete for 
the ultimate Championship.

PROMOTION 
CHALLENGE

SEMI-FINAL
24 DECEMBER 2015
HONG KONG 
POLYTECHNIC 
UNIVERSITY
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Partial List of Partnered Foreign Universities

Tsinghua UniversitySingapore Management UniversityThe University of TokyoBeijing Foreign Studies UniversityUniversity of Hawaii, Manoa

Peking UniversityUniversity Western OntarioMonash UniversityNational Taiwan UniversityQueen’s University

National University of SingaporeUniversity of OxfordUniversity of Southampton

Foreign universities have been involved in BA Paper since 2000s. The injection of foreign business cre-
ativity not only propelled our event to an international level, but also fostered idea exchange and linked 
local undergraduates with peers all around the region. This year, the Champion of Global Entry, Singapore 
Management University was invited to join our Grand Final, bringing us new ideas and insights.

Challenge your peers all around the globe.GLOBAL 
ENTRY
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Champion Team

The theme for the 30th KPMG Business Administration 
Paper, “The Trend Forward”, led us to explore the via-

bility of potential businesses which could take off based on 
foreseeable trends. Keeping in mind the importance of the 
relevance and sustainability of such a business, we managed to 
find a “blue ocean” out of the combined trends of increasing 
travel for medical tourism, the rise in globalization of infor-
mation and increasing consumer empowerment. 
According to Guy Kawasaki, the core of entrepreneurship 
is about creating meaning, which is likely to eventually result 
in monetary profits. With the aim of creating a business for 
the betterment of society and the world at large, we created 
“FlyMed”, a platform which aims to connect patients to medi-
cal providers in East Asia. This platform strives to build on the 
vision that there should be “no boundaries to healthcare”. 
We are honored to have been given the opportunity to rep-
resent our school, Singapore Management University, as the 
only global team in the Grand Finals. Our team is privileged 
to have gained valuable insights from the local finalists as well 
as useful advice and support from the evaluation committee.

THE GRAND FINAL
3 JANUARY 2016
HoNg KoNg CoNveNtioN ANd exHibitioN 
CeNtRe
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After several rounds of assessment, 4 local teams and the best team from Glob-
al Entry were chosen to enter the Grand Final held on 3rd January,2016 at 

Hong Kong Convention and Exhibition Centre (HKCEC). 
Finalist teams were given opportunities to present their fabulous ideas in front of 
the panel of evaluation committee, withrs including experienced professors from 
local universities and business elites from a variety of industries and firms.
It was indeed a tough decision for the evaluation panel as all the finalist teams 
came up with bewilderingly excellent work. After rounds of rigorous presenta-
tions and Q& A sections, Singapore Management University (SMU) was crowned 
the Champion with their idea-- “FlyMed”, a medical tourism platform connecting 
patients from all around the world to healthcare provider of their choices, wins 
the applause of the evaluation panel. While Hong Kong Polytechnic University 
(POLYU)  and Hong Kong Shue Yan University (HKSYU) being the First Runner Up 
and Second Runner Up respectively. The Best Presenter Award goes to Jemie Then 
Lu Yi from SMU.
KPMG Business Administration Paper 2015 has once again provided a platform 
for enhancing the interflow of business creativity as well as propelling students to 
learn on a global scale and be inspired by elites from academia and business field, 
peers all around the region.
Congratulations to all the winners and we hope all participants have had a great 
one in the experience of KPMG Business Administration Paper 2015.

CHAMPION TEAM
Singapore Management University
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CSR Challenge 2015

Plant Our Future is a brand new function which aims at unleashing university 
students’ potential to contribute to the society and to raise students’ awareness 

towards corporate social responsibility. 
This year, we are honored to cooperate with Green Monday through organizing workshops and 

campaigns to our members to raise their awareness towards social problems such as global warming, 
green life style, etc. The whole project targets 30 teams from 9 local universities and 5 advisory companies 

including MassMutual Asia Limited, MTR Corporation Limited, GoGoVan, KFIT and Bamboos Pro-
fessional Nursing Services Limited, who can make use of their professional knowledge to create new 

ideas which can benefit the society.

Opening Workshop
Opening Workshop was successfully held on 28th December, 2015. The Opening 

Workshop aims at introducing the theme this year - “Plant of Future”. Ms. Jeanne Sau, 
the Chief Marketing Officer of MassMutual Asia Limited, Ms. Joyce Lau, Program 

Manager of Green Monday and Mr. Willy Lai, Co-Founder and Business Director of 
Fimmick shared their experience towards Corporate Social Responsibility, Green 

Lifestyle and Digital Marketing.



Plant Our Future
On 10 January 2016, business elites 

and participants had the chance to gain 
hands-on experience and took their first 
step to a Green Lifestyle through Organic 
Farming at Produce Green Foundation.

Promotion Challenge
Each team was required to prepare a 2 

minutes video which promotes their CSR 
idea with their advisory company back-
ground. The aim of promotion challenge 
is to test how teams make use of digital 
marketing to promote their CSR ideas. The 
videos were uploaded to HKFBS Facebook 
site and were rated by the number of 
likes and shares from the public 
and evaluation committees.

Campus Challenge
Participants will have the opportunity 

to execute and promote the CSR Campaign 
that they have planned for their advisory 
partners in university campus. It is a valuable 
chance to promote and to raise the aware-
ness of corporate social responsibility among 
students from 9 local universities.
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After several rounds of rigorous assessment, the best team 
from each advisory company was chosen to enter to the 
Grand Final. 

The Grand Final was successfully held on 30 January 2016 at Zero 
Carbon Building. 5 finalists teams were given opportunities to pres-
ent their CSR ideas in front of 9 Evaluation Committees from business 
fields and over 200 participants. 

By competing for the Champion, the First runner-up and the Second run-
ner-up, students had showcased their talents towards Corporate Social Respon-
sibility by presenting excellent and creative ideas. Finally, Champion was chosen 
based on the originality, sustainability, market analysis, presentation skills etc. 
Team 24 from KFIT is the Champion of CSR Challenge 2015, Team 21 
from MTR Corporation Limited and Team 6 from GOGOVAN are the 
first and second runner up respectively. 

We are very thankful for all the generous support from 
sponsors and supporting parties to the event. Once 

again, congratulations to all winners and we 
hope that all participants have had a 

fruitful experience joining CSR 
Challenge 2015.

.

The Grand Final
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A huge thank you to Mr. Robert Grieves, Founder and Chairman of Hamilton Advisors Ltd. and Eric, a 
recent recruit to Hamilton Advisors, for sharing their experiences and advice with us. 

Mr. Robert Grieves 
Founder and Chairman of Hamilton Advisors Ltd

Knowing that you’ve studied Journalism and 
Arts-field subjects, why did you decide to 
devote your career to Finance? 

Undergraduate studies don’t necessarily dictate your 
career, but it provides a very good basis for careers 
and for going on to specialties later on. Mr. Grieves 
specialized Finance in his studies and earlier career 
of journalism, writing lots of different stories and 
articles on Wall Street and the economy. Those 
experiences, although unrelated with his career 
now, has equipped him with skills and networks 
that is invaluable to him. 

What was the biggest challenge when you 
founded Hamilton Advisors? What gave you the 
courage to start up a company? 

The biggest challenge was getting new clients. Mr. 
Grieves started the business with just a desk and a 
laptop. “The solution was to get out there and sell 
us, to get referral. The word of mouth is crucial. If 
you want to scale up your business, you have to get 
out of the way. You have to develop a management 
structure to expand your business.” Currently 
however, Mr. Grieves’ business is a reflection of who 
he is, and his skills. In the future, they will develop 
more social media skills, and build managerial 
experience. Small businesses, however, can build 
strong and long-term relationships with clients 
because of a more personalize and more specific 
service. 
“What you need in a start-up is to have strong 
confidence in yourself, and never stop believing in 
yourself.”

How did you come across in finding this set 
of management tactic and how do you keep 
the team professional and efficient whilst 
maintaining a friendly image? 

In my business, the company is very flat structured. 
Not everyone is in the office everyday. Rather than 
having a hierarchal structure, I prefer a colleague-
colleague relationship. We share responsibility and 
ideas, so a more collegial relationship is better than 
a top-down structure. Hiring talented people, and 
developing their talents is best suited under such 
structure as well. 
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Knowing that you have helped many western 
multinationals enter into Asia, what is the 
biggest challenge for them when entering into 
Asia? 

The biggest challenge is understanding the 
marketplace in the Chinese consumers, and having 
an appreciation of what is going on in Asia. But 
most MNCs are told what to do from their head 
offices overseas, so they are typically unaware of 
the local trends and have difficulty with the local 
mind-set. Experience in foreign places will help 
individuals understand the approach needed in 
order to convince the local business partners on 
ideas, says Mr. Grieves from his personal experience 
in Asia. 

How do you advice people to build their 
connections? How can a student make their 
impression stand out from the others to 
executives or recruiters? 

One should always networks. Network in schools, 
with classmates and graduates, alumni. You 
can never have enough networking. But a lot of 
people, even with very big networks, they don’t 
use their networks. It’s more than building new 
networks, it’s about doing meaningful things with 
the networks you have. As the governor of the 
American Chamber, Mr. Grieves got to know a 
lot of people that way, and through his works as 
a journalist, he has networks all over the world. 
How you differentiate yourself is entirely up to 
you. “Change must come from within”. Steve Jobs, 
in the beginning of his career, was nobody. He 
was someone with middle-part long hair and a 
moustache talking about personal computers. But 
he succeeded with his vision, a vision for himself 
and a vision for the computers. He never let that go. 

Hamilton Advisors provide services to a range 
of companies, what is the major difference 
when communication with MNCs, listed 
companies, or SMEs? 

Big listed companies, have to think about their 
shareholders, so there are lots of guidelines and 
legal restraints that are already set and you must 
follow. But with start-ups and SMEs, you can guide 
them in the direction directly to their growth. It is 
interesting to note the difference between Western 
and Asian companies, that Western companies are 
more readily willing to invest in PR and marketing 
strategies, yet it takes longer for Asian companies to 
realize the need to do so. 

Why did [Eric] choose to go abroad? Why 
choose Hong Kong? 

Going abroad is about finding new things, trying 
new experiences, and making new connections. 
What defines you is what you learn, and there are so 
much more you can learn from abroad, about who 
you are, what you like. When you force yourself 
out of your comfort zone, and move to somewhere 
completely unfamiliar to you, you really start to 
understand who you are. Find a dynamic place 
to go to, and you will find lots of opportunities to 
connect and meet much more people and broaden 
your horizons. “Going abroad has trained me to be 
able to explain who I am, what I want, and what I 
can offer in a couple of minutes. I would have never 
been able to do that without going abroad, and 
testing what I can handle.” ‘Frustration Education’ 
is what they used to describe putting yourself in 
a difficult situation, go beyond comfort levels, to 
achieve your goals. It’s a measure of how much 
are you willing to put yourself through, to achieve 
what you want to achieve. After a while, if you can 
handle it, it becomes addictive, you never want to 
stay comfortable, once you become comfortable 
with the environment, and you challenge yourself 
elsewhere. 
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We are very fortunate to have Ms. Joelle Woo, Development Director, Developer Experience & 
Business, Microsoft Hong Kong Limited, to share with us her experiences, knowledge and advice. 

Ms. Joelle Woo 
Development Director, 
Developer Experience & Business 
Microsoft Hong Kong Limited

As such an experienced executive, what 
would you consider as the core quality of 
being a good leader, to implement successful 
management strategies?

Everyone has different factors to their road to 
success. For Ms. Woo, it is most important to 
continuously learn. In particular to her industry, 
the product life cycle is much quicker and faster, 
this is more prominent in IT, but it applies to all 
industries. No one can know everything; no one 
has all knowledge. As a leader, you should be 
demonstrating the will to continuously learn and 
lead by example. It is also important for a leader to 
allow for failure. In a business environment, you 
must allow the environment to learn, and for that, 
we need to allow for failure, to encourage people to 
try new things, and be innovative. But creativity is 
never always successful. 

As standing in the managing position of male-
dominated industry, were there any challenges 
you faced before? Would you recommend 
female students to start their career path in IT 
industry?

There is obviously some tactics that you can use, 
but that isn’t necessarily due to challenges. Basically, 
everyone has different styles and ways of doing 
things, some prefer rushing to the finish line, 
whereas others will plan and think very carefully. 
Each style has its own perks and trade-offs. But 
there isn’t a line that specifies which is better, so it 
is not necessarily worse off for women to pursue 
IT industries. ‘Play to your strength’ – females also 
have their advantages. Everyone has a different 
perspective, utilize yourself to participate in the 
discussion and share your knowledge. 

40
Annual Journal 2016



Let us start with some background questions 
on Microsoft in general. As the head of the 
business development and, what is the most 
significant and crucial strategy used to outrun 
strong competitors like Apple or Samsung etc.?  

Microsoft in itself provides quite a wide range 
of products. Competition is always present. 
Personally, Ms. Woo believes innovation is most 
important. For Microsoft, a new CEO has recently 
joined the company, and transformed Microsoft 
into a new company. The most significant way 
to outrun competition is by addressing user’s 
needs in an innovative way. To predict what the 
market wants, and realize those needs before it is 
asked, and become the pioneer of the industry. A 
more intangible aspect to outrun its competition, 
Microsoft aims at promoting openness in its 
business. It has embraced more open sources, and 
developed Microsoft to be supported on more 
platforms and devices.

Hamilton Advisors provide services to a range 
of companies, what is the major difference 
when communication with MNCs, listed 
companies, or SMEs? 

Big listed companies, have to think about their 
shareholders, so there are lots of guidelines and 
legal restraints that are already set and you must 
follow. But with start-ups and SMEs, you can guide 
them in the direction directly to their growth. It is 
interesting to note the difference between Western 
and Asian companies, that Western companies are 
more readily willing to invest in PR and marketing 
strategies, yet it takes longer for Asian companies to 
realize the need to do so. 

How does HK compare with other countries 
when it comes to IT market? How does 
the forecasted IT trend favour Microsoft’s 
development in the future? 

Microsoft itself began as a start-up company, 
founded by Bill Gates. Within the IT industry 
in Hong Kong, the start-up trend is  r ising 
exponentially. The government is also promoting 
such innovative businesses to compete with other 
Asian countries, which are following the same 
trend, e.g. Singapore. Hong Kong has the benefit 
of international exposure and horizon, allowing 
people to easily access international trends. Hong 
Kong also has the support of China, in particular, 
Shenzhen, which is capable of producing lots 
of hardware. With its’ social and geographical 
advantages, there is countless potential for the IT 
industry in Hong Kong to bloom with start-ups. 

What is the greatest challenge for Microsoft to 
stay standing in HK?   

Challenges are omnipresent. The only way to stay 
standing is to never stop learning. In Hong Kong’s 
cosmopolitan environment, the ability to accept and 
adapt to new things and new cultures is relatively 
strong. The pursuit of new trends is quite fast and 
efficient. So to be successful in Hong Kong, there 
must be new methods and new modes of engaging 
with clients. ‘Stay Young’. 

A lot of  business undergraduates and 
teenagers like us aspire to be employed by big 
international companies. What do you consider 
to be the most valued quality that they are 
looking for? What do you think are the most 
invaluable learning gained from the working 
there? 
 
The most crucial aspect is passion. You need to have 
interest in what you do. After passion, you may 
need to have certain skills and knowledge, but this 
is not definite, it depends on your role. However, 
having background information is always beneficial 
for the job. But first-and-foremost, as long as you 
have passion, and you know exactly what you want 
to devote into, your major and prior knowledge 
becomes irrelevant. Knowledge can be acquired, 
but passion is innate.
In the IT industries, you will always feel like you 
are standing in front of others. You will be the 
trendsetter and you will be able to tell the world 
what is coming. For Ms. Woo, that is something 
that is energetic and young. 

As a company, Microsoft encourage college hires 
to bring in younger generations’ ideas. In our 
generations, social sharing is a very natural activity, 
but older generations may not be able to understand 
this trend. That is one of their strategies to combat 
challenges of the dynamic society and industry. 



Types of Company

When it is a British/Western company, the three 
criterias are:
Presentation – how well you present yourself and 
your ideas
Conversation – quality of the content of the 
interview conversation
Communication – how well is your english

When it is a Chinese company, 
Communication – Chinese fluency is the most 
important
Must have experience (unless applying for a MT 
Programme) from Chinese companies, as the 
nature of other companies is quite different from 
Chinese companies and the exposure will be must 
more relevant

Position Applied For

If applying for Management Trainee Programmes: 
Career Path – because there cannot be any 
prior experience as a MT, firms are resolved to 
determining whether you career path matches 
their needs and wants
Communication – again, the ability to communicate 
fluently in the language required
Degree acquired – the subject/major is irrelevant, 
as long as you acquire the qualifications required 
later on; this is because it is unknown what 
department you will end up in, and thus what skills 
you will need, so companies tend to ignore the 
major the undergraduate degree is in, but rather 
focus on the level of academic achievement and 
attitude

If applying for a specific department:
Passion – convince the interviewers that you have 
the knowledge, interest and confidence to excel in 
that department 
Relevant work experience – to help prove that you 
have the basic knowledge and understanding of the 
nature of the job and the source of your interest 
of the job
Skills – obtain excellent academic results from a 
relevant undergraduate degree, to qualify for the 
job

Advice

Find experience and exposure in Chinese 
companies – familiarize yourself with Chinese 
working methods and cultures; learn to read 
Chinese and understand Chinese. Regardless of 
your future career path, the influence of Chinese 
Economy will be immense, and it is definitely 
beneficial to obtain some first-hand experience 
first. 
Equip yourself to be trilingual – mastering English, 
Cantonese and Chinese will definitely be bonus 
to your application and useful to any company and 
your own development

We are very fortunate to have Ms. Catherine Wong YM –Controller of Corporate 
Finance, Haitong International Capital Limited to share with us some tips and advice 

for job interviews and choosing the right career path.
Based on Ms. Wong’s experience as an administrative staff overseeing staffing, hiring, HR 
and others, she has given the following advice for different scenarios and situations. 

Career Decisions 
                 & Interviews

42
Annual Journal 2016



CONNECTING
INDEPENDENT 
MUSIC
TO PEOPLE

NOW AVAILABLE ON

SCAN QR-CODE 
DOWNLOAD HITA APP
*or search HITA

HITA APP
NEW VERSION 1.2



How They Preserve Their Core Value While Making 
Money; They Are Not Selling Trademarks But Arts.

Arts Development in Hong Kong
Hong Kong has been criticized as being 

too commercial. When Santa is coming to 
town, the society is always trying to give you 
the festive atmosphere using his own way. 
Instead of commemorating the birth of Je-
sus Christ, you find a piles of advertisements 
displaying discounted products in MTR; moun-
tains of chocolates at the entrance of super-
markets. All they want for Christmas is MONEY. 
People living in this region have seized every 
opportunity to earn money. 

There are some HongKongers who holds 
their belief firm and tries to combat the crit-
icism. They are doing their business while stimu-
lating the arts development at the same time.

D2 Place, the Cultural & D2 place, which 
is situated at the heart of the Kowloon, was 
developed through Industrial Building Revi-
talization Project. It becomes a cultural and 
creative hub for local designers, start-up busi-
nessmen. The design of D2 Place is far differ-
ent from other modern shopping malls in Hong 
Kong. When you step into this building, you 
are like walking into a secret garden, which 
help you escape from the hustle and bustle 
of this concrete forest. Hardly can you find 
chain stores or famous international brands, 
instead they are unknown local stores which 
you cannot call their names. There are weekly 
exhibitions and stalls with different themes on 
the first floors. On the day we visited D2 Place, 
the exhibition theme was “SOMETHING OLD 
VINTAGE POPUP”.

It successfully evoked memories of our 
age, such as the chairs we used in primary 
schools, bus tickets in 80s and so on. If you 
love old things, you definitely can spend an 
afternoon. One of a special features of D2 
Place is the 20,000 square feet event space 
and fascinating rooftop garden. It serves as a 
social hub to promote local culture and breed 
creativity. On the weekdays, rooftop is quiet 
and definitely a good place to enjoy a cup 
of afternoon coffee. However, things change 
in weekends. People from all around the city 
gathers at the rooftop. WHY? There is a special 
event called Weekend Wardrobe held every 
Saturdays and Sundays. It invites famous You-
tubers, local stores, online stores, to run their 
business. 

What are your views towards art development in Hong Kong?
Share your views with us through Facebook Message.

They mainly sell handicrafts and foreign prod-
ucts which are difficult to find in modern shops. 
Without doubt, Weekend Wardrobe offers a 
golden opportunity to promote their products 
at low cost. Although the event just runs week-
ly, stall holders can still develop long-term 
relationship with their customers. They can 
provide their online shop names or the address 
of their physical stores so that their customers 
can visit them again in the futures instead of 
one-time purchases. With effective online pro-
motion and the uniqueness of the products, 
it successfully attracts numerous youngsters. 
Undoubtedly, D2 Place is a successful renewal 
project that benefits arts and cultural develop-
ment in Hong Kong.

D2 Place is not the only one, Shek Kip Mei 
Jockey Club Creative Arts Centre, Kowloon 
arts association, PMQ are also built to nurture 
arts talents and encourage innovation. In 
recent years, it is not difficult to see the gov-
ernment is trying to encourage the cultural 
development by constructing many buildings. 
Although the pace of development is far be-
hind foreign countries.  

Artistic products reflect the growth and 
development of a city. Historical buildings de-
serve protection while arts deserve attention. 
It is understandable that Hong Kong should 
work hard on its economic development. Nev-
ertheless, it should not ignore importance of 
striking a balance between economic devel-
opment and arts development.
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Sum Kee Book Co.- Book lovers treasure hunt, stray 
cats comfort zone

Hong Kong is known as “cultural desert.” 
It is still true today. Or you may say people 
change to read short articles on Facebook in-
stead of books only. But the fact is that people 
have no idea about literature. In Hong Kong, 
number of people who love to read diminish 
day by day, not because of any objective 
factors, but is solely because of people in 
Hong Kong do not love reading.

Nowadays, people get the first-hand infor-
mation through the Internet. Less people may 
spend their weekend on reading books. The 
habit has changed due tot the prevalence of 
the social networking website. Even though 
some readers may still buy books to show sup-
port to the writers, they may choose to pur-
chase in some large-scale bookstores. There-
fore, many small-scale bookstores have closed 
down due to the rising rent. Luckily, there is a 
bookstore called Sam Kee Book Co.,rooted 
on Hong Kong Island, still persist to operate as 
an independent bookstore to serve the book 
lovers. In views of the old generation, the ex-
istence of Sam Kee Book Co. is an inheritance; 
and in views of our generation, this shows the 
story of persistence.

But she doesn’t display them in prominent 
position. Here is the simple, fully-fledged book-
store, refusing fancy promotion, as there is no 
need to be market-oriented and transforma-
tion.

What makes this bookstore so unique is 
because there are many adorable cats live in 
it. Most of them are stray cats. Although many 
cats gather in a small place, people and cats 
get well along with each other, without any 
disturbance. Miss Chen has provided cats with 
cozy environment by placing pillows for them 
while customers can still choose their favour-
ite books. One thing shows how caring Miss 
Chen is she writes friendly reminders such as,’’ 
Do not disturb the cats’’ around where cats 
sleep. Cats may use books as stairs to climb 
up, or sleep on the shelves, adding vitality to 
the bookstore. Customers who loves cats can 
spend a day there playing with cats while 
enjoying the happiness of reading. However, 
cats are used as tools to attract people. More-
over, Miss Chen is willing to share her views 
about books,cats etc., keeping good relation-
ships with the customers, treating them as her 
friends.

Sam Kee Book Co. has operated over 30 
years in North Point, at the basement of an 
old mall. It has overcome a lot of adversity 
such as the Financial Crisis and SARS, but can 
still  operate and serve the public. This is be-
cause of the owner, Miss Chen, who believes 
that’’Books are the keys to succeed, is the 
path to gain wisdom’’. This belief becomes 
the driving force to operate the bookstore no 
matter what hardship she encountered.

Miss Chen originally worked as a staff in 
Sam Kee. Her boss migrated to foreign coun-
tries and later she has taken over the opera-
tion of the store. She promised her boss to take 
good care of this bookstore, so any difficulties 
is not a big deal for her, even though she had 
thought of giving up. Facing rising rents, she 
shelved the original plan to hire part-time staff 
and raise salary. She admitted after deduct-
ing rent, staff salaries and other expenses, the 
income is just enough to make ends meet. 
Selling books isn’t making her become rich. It 
is easy to feel that books have brought Miss 
Chen spiritual contentment. She mentioned 
that she wants people to notice the impor-
tance of reading and learning. People cannot 
live without knowledge from books.

In this bookstore, there are over 40000 
books, piled to the ceiling and classified clear-
ly by categories. Miss Chen actually doesn’t 
want to sell best selling books. However, in 
order to meet all customers’ needs, she also 
sells these books. 

It is not artistic and spacious in Sam Kee, 
maybe you may think a bit messy. But it is not 
the main focus. Care and passion is what I 
have observed. As long as you ask, Miss Chen 
would recommend for you some books pa-
tiently and passionately. This bookstore is not 
selling books for profits, but tries hard to ad-
vocate people to read more and shows care 
to customers. Unfortunately, only a few inde-
pendent old bookstores still exist in Hong Kong. 
A sad truth is that in Hong Kong, these kind of 
so-called ‘independent’ stores are non-main-
stream, perceived as no background, no 
support and have to withstand the fate of the 
huge economic mainstream elimination. If we 
still don’t show support to these stores, they 
may gradually disappear and become part of 
the history. The only thing left is the persistence 
of the shop owner and the rich human touch 
in this small community.

- Cheung Ka Wing, Fransisca
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50 years of big adventures
And countless 
life-changing 
experiences

In fifty years we’ve learned a lot about what makes relocations 
more successful for everyone.

With experienced and knowledgeable people on the ground in 
more than 60 countries we equip you well for your relocation:

•	 We’ll	help	you	get	to	know	the	destination	well	before	you	go

•	 Show	you	how	to	make	it	easier	and	more	exciting	for	children,	
and less stressful for pets

•	 We’ll	look	after	your	belongings	with	expert	packing	 
and transport

•	 And	when	you	arrive,	we	can	help	you	get	settled	quicker	 
and enjoy the thrill of a new place or a different culture
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hongkong@crownrelo.com
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UBER @UBER_HK UBER.COM/HONG-KONG

Get started now: uber.com/app

UP TO HK$100 OFF

REFER TO PROMO CARD. NEW USERS AND HONG KONG RIDES ONLY.

FREE FIRST RIDE

Uber is evolving the way the world moves. By seamlessly connecting 
riders to drivers through our apps, we make cities more accessible, 
opening up more possibilities for riders and more business for drivers. 
From our founding in 2009 to our launches in hundreds of cities today, 
Uber's rapidly expanding global presence continues to bring people  
and their cities closer.

優步緊貼香港以及世界的發展，引領交通的新步伐。乘客只需透過應用程式，

即可與司機聯繫，讓城市點對點更加四通八達，為乘客與司機打開更多的機遇

。從2009年創立，到現在於超過360個城市營運，優步在世界的迅速發展大

大拉近人與人之間的距離。



The 31st Inauguration Ceremony

Hong Kong Outstanding Business Students Award 2015

Osaka Entrepreneurial Insight Tour 2015

Diamond Sponsors

Gold Sponsors

Mr. KK Yip Mr. Wallance Cheung Mr. Micky Lo

Catering Sponsors

Platinum Sponsors

Title Sponsor

Online Media Sponsor

Mr. Micky Lo

Exclusive Media Partner

Internship Sponsors

Platinum Sponsors Gold Sponsors

Official Sponsor Supporting Organisations

Diamond Sponsor

Mr. K.K. Yip

Platinum Sponsors Gold Sponsors
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Osaka Entrepreneurial Insight Tour 2015

Stepping Stone to Success Scheme 2015

Diamond Sponsor

Platinum Sponsors

Media Sponsors Printing Sponsor

Business Administration Paper 2015
Title Sponsor

Media Sponsor

Lodging SponsorInternship Sponsor

Diamond Sponsor

Function Advisor

Supporting Organisations

Supporting Organisations

Gold Sponsors

Mentorship Programme 2015

Internship Series 

Executive Roundtable for Elites 
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Annual Dinner 2016

CSR Challenge 2015
Title Sponsor

Gold Sponsors

Diamond Sponsors Platinum Sponsors

Internship Sponsors

Supporting Organisations

Media Sponsors

Orientation Camp Visits 2015
Diamond Sponsors

Platinum Sponsors

Diamond Sponsors Venue Sponsor

Catering Sponsor
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THIS IS NEW
TO BUSINESS SOCIETIES.

HKFBS Editorial Board cost months 
of consultation and research on the 

existing editorial and publicity departments 
in students’ unions, this is a product 
comprising the best from the nine local 
universities.

Media assists in carrying out the genuine 
facts and information of the globe in front 
of our eyes. If there was no media, then 
there was life but without any information 
and knowledge. On the other hand, 
publication shall be a medium for two-way 
communication between the providers and 
readers. It shall not be solely promotional 

material to 
sell services, 

because by then 
it is more oriented 

to the benefits of the 
information providers, 

rather than to the wants 
of the members. Hong Kong 

Federation of Business Students 
captures the rise of importance 

of social media, integrates it to traditional 
media, and generates the great opportunity 
HKFBS Editorial Board to encourage more 
than 15,000 members from business faculties 
to share ideas together through this vibrant 
medium.

Hong Kong Federation of Business Students 
Editorial Board (as at 15 January 2015) is 
pending to be the top executive body 

Editorial
BOARD

“The job of the press is to encourage debate, 
not to supply the public with information.” 
- Christopher Lasch
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responsible for the official publications of the 
Federation and shall be directly responsible 
to all members of the Federation. 

It provides a means for members from 
tertiary institutions to air their opinions. This 
is rare in university business societies and 
even firms with long history. I believe our 
move will influence societies and companies 
to follow the steps, to maximise transparency 
for respective prestigious members.

Different from other magazines, the 
publication encourages readers to engage 
in feedbacks, comments, concerns and 
suggestions, because HKFBS cares about 
the actual needs of members to ensure our 
activities and deliverables meet the demand.

Today is the first baby step of HKFBS 
Editorial Board, the future years will be 
crucial to its success. Its organisational 
structure will continue to expand, quality of 
publications and operating procedures will 
continue to be polished. It will define a new 
standard for university-level publicity work. 
The editorial board is thought to be the 
pioneer of new changes in HKFBS. Hong Kong Federation of 

Business Students Editorial Board 
2015-2016

Hui Hiu Man, Kay 
Promotion Officer

Li Ching Sui, Water 
Promotion Officer

Cheung Chiu Ying, Valent 
Consultant

Cheung Ka Wing, Fransisca 
Editor

Lam Ka Yan, May 
Editor

Mak Wing Man, Rain 
Editor

WE THANK OUR MEMBERS
FOR THEIR LONG-TERM SUPPORT. Our Members

Executive Committee

Advisory Board

The Council

Editorial Board
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Hong Kong Federation of  Business Students
Session 2015 - 2016
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