


On behalf of the Hong Kong Trade Development Council (HKTDC), I would like to congratulate  
Hong Kong Federation of Business Students on the publication of FEDNEWS, the Federation’s 
annual newsletter.

The newsletter is a valuable and key component in Federation’s communication programme to 
encourage professional and personal development of Hong Kong business students.

At HKTDC, we strive to help Hong Kong Small & Medium Enterprises, including the younger 
generation of entrepreneurs. Nurturing entrepreneurship amongst  the youth of Hong Kong is 
one of our missions. The Executive Trainee Programme, for example, grooms future business 
executives through a three-year training course. 

Last year, more than 500 university students participated in our Trade Ambassador 
Programme organised in collaboration with local universities to raise students’ awareness of 
the importance of trade to Hong Kong. Their training included “Meet the Economist” sessions, 
in which HKTDC’s economists shared their insights on global market trends, and “CEO 
Interview” sessions, with business leaders recounting their success stories. 

Hong Kong is the world’s ninth-largest trading economy and the 11th largest exporter of 
commercial services. As Hong Kong’s official trade- promotion organisation, our prime mission 
is to promote trade and create opportunities for Hong Kong companies. Business students will 
appreciate the importance of trading to Hong Kong because most likely they will be the future 
participants..  

The Hong Kong Federation of Business Students contributes this effort through the launching 
of FEDNEWS.

Mr. Jack So, GBS, OBE, JP
Chairman
Hong Kong Trade Development Council

Foreword

Career Opportunities With KPMG China 
KPMG is a global network of member firms with over 152,000 people worldwide, including more than 
9,000 people across 14 offices in China. We provide audit, tax and advisory services to many of the 
world's most successful companies.

Voted by top talent for three years in a row as the world’s second most attractive employers and No 1 
in professional services. KPMG is the professional services firm that companies turn to for advice to 
help them cut through the complexity in making critical decisions. Our client focus, our commitment to 
excellence, our global mindset and unparalleled delivery build long standing partnerships based on 
trust and integrity, which are at the core of our business and international reputation.

Joining KPMG means that you will become an integral part of a high achieving and successful team, 
working together to deliver value to our clients, our people and our communities. You will focus on 
developing and delivering the technical skills associated with your chosen service line. However, you’ll 
be working in a multi-disciplinary team that delivers a portfolio of services reflecting the changing 
circumstances of our clients and the markets in which they operate. You will also be given the chance 
to explore new opportunities, further develop your skills and gain achievements in your career.

Apply for the 2013／14  KPMG Graduate Recruitment Programme at:
careers.kpmg.com.hk
careers.kpmg.com.cn

Be a member of UpdateMe to stay in the loop 
with all the exciting news at KPMG:
hr.kpmg.com.cn/updateme



‘It is no use saying, “We are doing our best.” You have got to succeed in doing what is necessary.’ 
Sir. Winston Churchill’s wise words have embedded deeply in my mind since I first heard it. 
It pointed out that the key to success is more than simply doing the right things, but, more 
importantly, doing these things right. In order to do the right things, we will have to set proper 
goals and feasible plans; whereas doing things right requires us to empower ourselves with 
the necessary skills and experiences. In other words, wise decisions must be complemented 
by good skills to lay the pathway to a bright future.

The 29th session of HKFBS solemnly adopts this golden rule. We are consistently dedicating 
our times and efforts for thorough and comprehensive planning to reach our targets. Since we 
are inaugurated, we have been carrying the simple yet firm belief - “We take the lead. We sow 
the seeds. ” 

Thanks to our founders who sowed the seeds 28 years ago, our Federation continues to 
take roots, grow and flourish under the current turbulent economic environment. It is all 
our predecessors’ effort in building and sustaining the Federation, bridging our members 
through the member societies’ support, enabling them to get connected with the real business 
environment.  

To continue its legacy, values will be upheld under all circumstances by the 29th Executive 
Committee with enduring spirit. To continue its growth, the HKFBS will be further rooted to 
ensure sustainability. To continue its progress, new leaves will be sprout to become the new 
blood of the business field.

While living up to our full potential to best serve our members at all time, we take the 
initiatives to think beyond their needs and endeavor to strive for betterment in executing new 
events. We are determined to nurture future leaders of the society through organizing various 
activities for our members. The driving force behind our smooth and effective arrangements 
is our focus on the knowledge, skills, satisfaction and happiness that could be attained and 
enjoyed by all participants.

Ms. Jessica Chan
President
Hong Kong Federation of Business Students
Session 2013 - 2014
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Hong Kong Federation of Business Students is now 
recruiting the 30th Executive Committee! 
Get involved in turning a new page of the HKFBS history!

Why HKFBS?
Being the Executive Committee of HKFBS, we offer 
you countless opportunities to acquire leadership and 
managerial skills through organizing large-scale events 
for our 15,000 members. These hands-on experiences 
not only lubricate your career path, but also shape you 
into future business leader.

Being the crux of the Federation, your exposure to various 
industries will be greatly increased through interacting 
with significant business executives and decision-
makers from leading corporations. You can also expand 

your network and develop friendships with students of 
different backgrounds through our connections across 
universities.

Who are we looking for?
If you are a passionate business student with  passion, 
determination and confidence to serve all Hong Kong 
business undergraduates, to work under a progressive 
and dynamic environment and to elevate your skills and 
experience, apply for HKFBS and be part of it.

Should you have any enquiries, please contact us at (852) 
6571 1167 or via e-mail at recruitment@hkfbs.org.hk

For more information, you may visit our website at 
http://www.hkfbs.org.hk

Overview
Hong Kong Federation of Business Students, HKFBS, is a non-profit organization managed by 
local business undergraduates, with more than 15,000 members from the 9 local universities. 
We are the only organization which includes the widest spectrum of local students from the 
business field.

History
HKFBS was founded in January 1985. We represent all local business undergraduates, and serve 
them by fostering their friendship, co-ordination and mutual understanding. We endeavor 
to assist them in becoming prominent figures in business with sound academic knowledge, 
excellent managerial skills, as well as helping them gain an understanding of real business 
environment.

Objectives
To represent students of member societies in local and foreign affairs
To promote and safeguard the interest and welfare of all members of the Federation
To foster friendship, co-ordination and mutual understanding among members of the 
Federation
To organize, coordinate and support further academic, social and sports activities 
among members
To encourage the development of business students in Hong Kong
To establish cordial communication and relationship with other kindred  organization, 
business organizations and the community

Structure

-
-
-
 
-

-
-
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Honourary Advisors (Academic Field)

Prof. Alan K. M. Au
Associate Dean and Professor
Lee Shau Kee School of Business and Administration
The Open University of Hong Kong

Prof. T. S. Chan
Associate Vice President and 
Shun Hing Chair Professor of Marketing
Department of Marketing and  International Business

Lingnan University

Dr. Peter S. T. Cheng
Associate Head
School of Accounting and Finance
The Hong Kong Polytechnic University

Prof. Stephen Y. L. Cheung, BBS, JP 
Dean and Professor (Chair) of Finance School of Business

Hong Kong Baptist University

Mr. Edward K. C. Chiu
Associate Professor

Centennial College

Prof. Dennis K. K. Fan
Associate Dean (Undergraduate Studies) and Associate Professor
Faculty of Business Administration
The Chinese University of Hong Kong

Dr. Sammy L. K. Fung
Teaching Consultant and Associate Director 
for BBA Programmes and Faculty of Business and Economics
The University of Hong Kong

Dr. Ron C. W. Kwok
Assistant Dean (CB) and Associate Professor
Department of Information Systems

City University of Hong Kong

Prof. Francis T. M. Lui
Director of Center for Economic Development and Professor
Department of Economics

The Hong Kong University of Science & Technology

Prof. Simon X. H. Shen
Associate Professor and Director of Global Studies Programme
Faculty of Social Science

The Chinese University of Hong Kong

Dr. Ricky Szeto
Associate Professor and Head of Department (Administrative)
Hong Kong Shue Yan University

Honourary President (Business)

The Hon Ronald Joseph Arculli, GBM, CVO, GBS, OBE, JP
 
Independent Non-Executive Director
Hong Kong Exchanges and Clearing Limited

Honourary Patron

Mr. James E. Thompson, GBS 

Chairman
Crown Worldwide Holdings Limited

Advisory Board
Honourary Advisors (Business Field)

Mr. Bernard Chan, GBS, JP 
President 

Asia Financial Group

Ms. Rainy N. K. Chan
  Area Vice-President-Hong Kong and Thailand

General Manager

The Peninsula Hong Kong

Mr. Rico W. K. Chan
Partner
Baker & McKenzie

Dr. Raymond K. F. Ch’ien, GBS, CBE, JP 
 Non-Executive Chairman 

MTR Corporation Limited

Ms. Carolyn Chui 
Executive Director of Investments 

Private Wealth Manager 

Merrill Lynch (Asia Pacific) Limited

Mr. Larry E. Cowle
  Director of Corporate Development

Epicurean Management Limited

Mr. Robert Grandy
 Managing Director

Financial Services, Asia Pacific

Board Consulting, Asia Pacific

Korn/Ferry International

Mr. James Hong, Akio
 Director and General Manager

Marketing and Coperate Strategy Office

Sony Computer Entertainment Hong Kong Ltd. 

Mr. K. C. Law
 Partner (Tax Services)

PricewaterhouseCoopers Ltd.

Ms. Carrie Leung
 Chief Executive Officer

The Hong Kong Institute of Bankers

Sir David K. P. Li, GBM, GBS, OBE, JP
Chairman and Chief Executive

The Bank of East Asia, Ltd.

Mr. Micky C. T. Lo
 Director

Head of Technology for Greater China and Taiwan

The Head of IT Security AP

Deutsche Bank AG

Mr. Patrick Lo
 Partner

RSM Nelson Wheeler

Dr. William Lo, JP
Vice Chairman
South China Media Group

Mr. Calvin Mak
Founder and CEO
Rhombus International Hotels Group

Mr. Gary Ng
Vice President
Lenovo Group Limited

Ms. Scarlett O. L. Pong, JP
Managing Director
Realchamp Asset Management Ltd.

Ms. Janis Tam 
Director
Swire Resources Ltd.

Mr. James Tien, GBS, OBE, JP
Chairman
Manhattan Holdings Ltd.

 
Mrs. Rose Tong
Managing Director
Human Resources
UBS AG

 Mr. Philip Tsai, JP
Partner (Audit)
Deloitte Touche Tohmatsu

Ms. Diana Tsui
Driector, CSR
KPMG, China

Mr. Raymond Tsui  
Director
Holly Brown Company Limited

Mr. Emil Wong
Hon. Life President
Yuen Long Town Hall 
Management Committee

Ms. Judy Wong
Partner (Assurance)
Ernst & Young

Mr. Samuel W. K. Yung, SBS, MH, JP
Founding President
Hong Kong Professionals and 
Senior Executives Association

Dr. Allan Zeman, GBS, JP
Chairman
Ocean Park Corporation
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Lee Ching Wai 
Alice

External Secretary 

HKUST

Ma Chung Ying 
Catherine

Financial Officer

HKBU

Choi Ming Him 
Stephen

Academic Officer

CUHK

Yip Si Ching 
Cheryl

Academic Officer

HKU

Wan On Kam 
Kami

Marketing Officer

HKBU

Lam Hok Leung
Nathan

Human Resources Officer

HKSYU

Ng Sin Yan
Angie

External Affairs Officer

PolyU

Wong Po Yi
Celestina

External Affairs Officer

LU

Chung Yan Yee
Suki

Public Relations Officer

HKUST

Ng Tsz Wing 
Max

Internal Vice President

PolyU

Tam Ho Yi 
Chloe

External Vice President

CUHK

Fang Cheng
Katrina

Internal Secretary

OUHK

Chau Tsz Yan 
Isabella

Social Officer

CityU

Wong Tung Ming
Kevin

Social Officer

HKU

Chan Po Yan
Bobo

Promotion Officer

OUHK

Lo Ki
Marcus

Promotion Officer

HKBU

Poon Tik
Oscar

Marketing Officer

PolyU

Chan Pui Man
Jessica
President

HKUST

The 29th Executive Committee

united 9 universities

28 Years of Legacy

18 Executive Committees

Serving 15,000 Members
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The Association of Business Students (ABS)
Hong Kong Baptist University

Business Association (BA)
The University of Hong Kong

Business Administration Society (BAS)
Lingnan University

The Society of Business Administration (BASO)
The Chinese University of Hong Kong 

The Business Students’ Union (BSU)
The Hong Kong University of Science and Technology

Economics and Finance Society (EFS)
City University of Hong Kong 

Faculty of Business Students’ Association (FBSA)
The Hong Kong Polytechnic University 

The Society of Business Administration (SBA)
Hong Kong Shue Yan University 

Student Society of Business and Administration 
(Full-time Programme) (SBAF)
The Open University of Hong Kong

Member Societies
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Fluency
in business and law
Combining local insights with global perspective

To find out how we can add value to your business,
please visit us at

www.bakermckenzie.com

Baker & McKenzie, a Hong Kong partnership, is a member of Baker & McKenzie International, a
Swiss Verein with member law firms around the world.



The 29th Inauguration Ceremony of Hong Kong Federation of 
Business Students was successfully held on 25th March, 2013 
at Rayson Huang Theatre, The University of Hong Kong. The 
Inauguration Ceremony signifies the commencement of the 29th 

Session. The ceremony also serves as a platform for business 
students to interact with Honourable Guests and business elites 
to exchange business insights.

It is our greatest honour to have Guest of Honour – The 
Honourable Lam Woon-Kwong, GBS, JP, Honourable Guest 
Speakers – Mr. Ricky Wong, Mr. Peter Cheung, JP and Mr. Robert 
Grandy witnessed the remarkable moment with the new 
committees of the Federation. We would like to express our 
sincere gratitude towards the support from all the Honourable 
Guests, Sponsors, past Executive Committee members and 
representatives from Member Societies and other business 
student societies.

In the remarkable  occasion,  the 29th session promised to carry 
on the mission of the Federation. To best serve all the members 
in all time and nurture the future leaders of the society.

The 29 
th Inauguration Ceremony

The Honourable Lam Woon-Kwong, GBS, JP Mr. Ricky Wong

Mr. Peter Cheung, JP Mr. Robert Grandy



Stepping Stone to Success Scheme 2013 (S4) 

Spanning from May 2013 to January 2014, S4 is one of the highlighted events of HKFBS every year. It aims at 
equipping students with a deeper understanding of business operations. This year, the Scheme includes Mentorship 
Program 2013, Internship Series Executive Roundtable for Elites, Firm Visit Series and Workshop Series. Through 
an array of functions, we hope to help participants pave the way to success.

Mentorship Program 2013 
Mentorship Program 2013 establishes a platform for business students to meet 
distinguished mentors from different business fields and broaden their networks. 
Through this program, mentees can learn from our mentors’ experience in their 
respective industry, and gain personal development and career-related insights 
from mentors.

Internship Series
With the proliferating demand of seeking internship opportunity among our 
members during summer, Internship Series provide opportunities for students to 
take a step closer towards their potential employers. 

Executive Roundtable for Elites
Executive Roundtable for Elites provides students with beneficial opportunities to have 
close interactions with business leaders in Hong Kong. Business students can exchange 
ideas with current prominent social figures as well as their counterparts from different 
universities, in the form of small group discussion. 

Firm Visit Series
Firm Visit Series provides students with opportunities to understand the 
organizational culture and business operations of firms. Through the series, 
students can acquire on-site knowledge about business administration, 
familiarize themselves with different practices in respective fields and set a clear 
goal for future career.

Workshop Series
Workshop Series includes several kinds of workshops, including but not limited to CV 
writing workshops, coffee cupping workshop, wine tasting workshop, etc. The Series 
equips business students with the essential skills to develop their future career path and 
boost students’ confidence to step into the business world. You will definitely find your 
suitable ones. 
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Hong Kong Outstanding Business Students Award 2013 
is the first formal recognition of eminent business undergraduates from the nine local 
universities held by Hong Kong Federation of Business Students. HKOBSA 2013 marks a 
new epoch in academia, for it provides a brand new platform for business undergraduates 
to recognise their abilities and to foster the exchange of business ideas among the 
participants.

The First Round Interview
The First Round Interview of Hong Kong Outstanding Business Students 
2013 was successfully held in mid June. It was held in the form of a 
Workshop, in which candidates were grouped together to complete a 
business case. 

Candidates were required to analyze and solve the problems in the 
business case. Each team also presented their strategies to a panel of 
Evaluation Committee who are elites from the academic and business 
fields. A Q&A session was conducted afterwards, in which candidates 
were asked a series of questions. 

The Second Round Interview
After an intense competition in the First Round Interview, 18 candidates 
from 9 universities were selected to enter the Second Round Interview, 
which was held in late June. Candidates attended an individual interview 
and answered a series of questions raised by a panel of Evaluation 
Committees coming from the academic and business fields.

Nine Hong Kong Outstanding Business Students were selected to enter 
the Youth Business Elites Forum cum Prize-giving Ceremony. They will be 
representing their respective universities to compete for the championship 
of Hong Kong Outstanding Business Students Award 2013.

Without the support from our Sponsors, Supporting Organizations 
and Evaluation Committee, HKOBSA 2013 would not have been held 
so smoothly. We hereby express our greatest gratitude for all their 
contribution to this new function. We are also deeply grateful to have 
the generous support from our members and participants.
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Orientation Camp Visits 2013 
is a spotlight of the Federation during summer 
vacation. Student societies would organize 
orientation camps at that time so as to welcome 
freshmen and enrich their university experience, 
give freshmen opportunities to meet their peers, 
and know more about their professions.

Hong Kong Federation of Business Students 
(HKFBS) therefore would like to grasp these 
opportunities and launch a visit campaign in virtue 
of a rare occasion in which most of the business 
undergraduates can assemble while they are 
pursuing their academic goals. It not only serves 
as a welcoming event to all freshmen from nine 

local universities, but also a platform to introduce 
our Federation and distribute welfare to all our 
members.

Thanks to the following sponsors: ACCA Hong 
Kong, DKSH Hong Kong Limited, Holly Brown, Hong 
Kong Institute of Certified Public Accountants, LF 
Asia (HK) Ltd., McDonald’s Restaurants, Seigakudo 
Limited, Senco-Masslink Technology Limited, The 
Hong Kong Institute of Chartered Secretaries, 
333KEL Investment Limited, our Orientation Camp 
Visits 2013 will be as successful as ever.

Diamond Sponsors



KPMG
Business Administration Paper 
2013

In the competition, participants will be given chances to:
1. equip themselves from the training session and coaching session
2. get inspired by entrepreneurs and/or executives
3. get an internship spot
4. present their business plans to experienced business elites and scholars
5. interact with talented business undergraduates from other universities

Theme: “Angles of Venture”, where participants were required 
to turn a seemingly ridiculous and impossible idea into a cash 
cow by viewing the idea from different angles.

Details of KPMG Business Administration Paper 2012

Champion:
The University of Hong Kong
- HKD 20,000 Cash Prize
- Internship Opportunity
- Trophy
- Jewelry

First Runner-up:
Hong Kong Shue Yan University
- HKD 10,000 Cash Prize
- Internship Opportunity
- Trophy
- Jewelry

Second Runner-up:
National University of Singapore
- HKD 5,000 Cash Prize
- Internship Opportunity
- Trophy
- Jewelry

Gold Sponsor Official Sponsors General Sponsor Title Sponsor
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This year’s theme: “The Business Matchmaker”

“If you can’t beat them, join them.” To stay competitive 
under today’s business atmosphere, participants 
as business consultants are to locate their pair of 
businesses appropriate for a joint venture. Put your 
creativity to work and make a breakthrough!

With 27 years of proud history, The Business Administration Paper is an 
annual international inter-university business plan writing competition 
held by Hong Kong Federation of Business Students.



It is our honour to have Ms. Rainy Chan, General Manager (GM) of The Peninsula Hong Kong to 
share with us what it takes to helm Hong Kong’s most historical and iconic hotel.

The Peninsula Hong Kong is a prestigious hotel 
in Hong Kong. How does it differentiate from its 
counterparts in the competitive hotel industry?

The biggest difference is that The Peninsula Hotels is 
a brand that has been around since 1866. As for The 
Peninsula Hong Kong, she also enjoys the status as the 
hotel with the longest history in HK. It allows us to have 
a large percentage of long service staff with more than 
50% of our employees having worked here for 5-19 
years; and 10% to have worked in the hotel for 19-55 
years. This unique feature allows us to maintain a high 
and consistent standard of service level, with employees 
being able to memorize customers’ names and habits 
long before customer service systems stepped in. 
The hotel stresses highly on the unique and close 
relationship between the hotel and guests.

Another difference is on ownership. The Peninsula Hong 
Kong is owned by the Kadoorie family who deems its 
hotels as long-term investments while most hotels are 
owned under management contracts. As The Peninsula 
Hong Kong is a family-business, employees have a very 
different mentality when working. They enjoy a higher 
sense of security and a greater sense of belonging which 
make them more devoted and loyal. 

The third distinction is our emphasis on luxury. We now 
have a fleet of 14 Rolls-Royces painted in Peninsula’s 
signature green and a helicopter. We undergo constant 
renovation and rejuvenation. We are also updating 
customers’ definition of luxury as time goes by.

Every year, thousands of students from hotel 
management graduate. What are the essential 
qualities they should possess to enter this industry?

For the entire service industry, the most important 
qualities are the attitude and passion in the work you 
do. I always say, this is a people’s business, so we stress 
highly on candidates’ personal qualities. A naturally 
hospitable person certainly gains an advantage and a 
good smile can definitely dissolve anger and sadness in 
many situations. A good candidate should also possess 
problem-solving skills. Every day, my team and myself 
solve many problems. The skills to resolve conflicts in 
the capacity as a mediator, and the ability to persuade 
and communicate is highly important.

So all in all, I would say one should have a good mix 
of passion, hospitality, problem-solving skills and 
academic achievement. However, we focus on your 
potential and personality too, as working well in a hotel 
also depends a lot on accumulation of knowledge on the 
actual battlefield.

Interview Session
Taking about attitude, many employers have a 
negative attitude towards the post-90s generation. 
What is your view towards them?

Many of my friends always grumble to me about how 
the post-90s are not as hardworking and persistent 
as their seniors. In my opinion, this phenomenon is 
undeniably true, but it is never their fault. I would say 
this is just a social phenomenon: Post-90s are raised 
in a very favorable environment, where parents do not 
require them to face difficulties so they think they are 
entitled to this kind of treatment. Now that it is the 
reality, we need to accept this fact. 

Ever since I became a GM, one of my goals is to close 
the gap between age groups in employees instead of 
trying to change the generations. The Peninsula tries to 
understand the reasons behind post-90s’ behavior and 
like we say in Chinese, “to prescribe the right medicine 
to cure the particular illness”. I believe for each 
generation, there is always something that motivates 
them. For example, the younger generation wants to 
have a say and to contribute in the company. Therefore, 
the hotel has developed a young generation committee, 
in which our younger staff members engage in projects 
like spotting new trends in the hotel industry. The end 
result is for them to develop a sense of contribution 
and belonging while the older generation can recognize 
their abilities. Through creating more understanding 
between age groups, it is easier for them to work 
together. After all, the post-90s are pillars of the hotel 
and the greater society. We must think of ways to work 
with their qualities, not try to rigidly change them.

We know The Peninsula Hong Kong strived for 
employment benefits, are there any other policies 
in response to recent demands of Corporate Social 
Responsibility (CSR)?

During my years as a GM, we strive to make this 
initiative more structured. We know that to most locals, 
The Peninsula is not merely a hotel, but also a symbol 
of culture and history in the region. That is why we 

carry great responsibility to be a role model of the 
industry and the business sector. Accordingly, a Hotel 
Caring Committee was formed with three target groups 
in mind: the elderly, education and children. To serve 
the elderly, we joined hands with St. James' Settlement, 
working with their funeral navigation services arm to 
take care of the elderly who are afraid of dying. Our 
staff would regularly bring them on outings or to enjoy 
afternoon tea, and gift them with hand-made scarves 
in the winter to show them respect, love and care. As 
for education, we hope to train unskilled middle-aged 
women who have little, or no working experience. 
The Peninsula is working with Caritas to offer them 
training programs and positions in the hotel. After three 
months of training, the trainees would have a certificate 
proving that they are trained by Peninsula. We are 
happy that 76% of graduates from the programme have 
been offered full-time or part-time positions and have 
sustainable skills to be a breadwinner. As in 2012, our 
hotel engaged in 2000 hours of voluntary work. We see 
helping and reaching out to the society in the capacity 
of a hotel is good for the company as well as the society.

With your success in leading the Peninsula team, 
what do you think are the important elements of a 
successful business leader?

Natural qualities like being passionate and somewhat 
stubborn in the things you believe in, are inevitable 
qualities if you want to be persuasive and influential. 
Or else no one would believe in your ideas if you 
have second thoughts about them. Integrity, being 
hardworking, and a certain intelligence level are also 
important. A good leader also needs intuition to make 
certain decisions. 

But most important of all, a leader should possess the 
ability to transform. As a GM, my success is about what 
my people can do, not what I can do. A leader should 
have the ability to drive changes, nurture cultures, and 
identify strengths and weakness of your team so that 
they achieve bigger things collectively than one person 
can achieve.
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Human resources are the most important asset of a 
company. Are there any management strategies for 
sky100 to motivate employees? 

Our management strategies to motivate staffs are two-
folded. Firstly, I believe creating a sense of duty is one of 
the most important factors to motivate staff effectively. 
Like the other famous observation decks situated 
in different cosmopolitans such as the Empire State 
Building in New York, Tokyo Skytree, sky100 is also a 
magnificent observation deck in Hong Kong. We hope 
that our staff is proud of working in such a challenging 
environment with fabulous sceneries. 

Also, we want them to understand that they are an 
irreplaceable part in developing the branding of sky100 
so that they will feel their work is meaningful and 
rewarding. Secondly, in terms of management style, 
we endeavor to build up a communication channel 
between the managers and the subordinates, thus their 
voices and opinions can be expressed freely and it also 
enhances the transparency of the management.

Hong Kong is a tourism paradise with many 
attractive spots. How can sky100 differentiate itself 
from other tourist attractions around the world and 
in Hong Kong?

I have been to many observation decks around the world 
such as Eiffel Tower in Paris, Empire State Building in 
New York and Taipei 101 in Taiwan. The sceneries from 
these towers are stunning, yet usually static flat with no 
differences in heights or features. What makes sky100 
stand out from the crowd is that, by standing on the 
100th floor of International Commerce Center, the tallest 
building in Hong Kong, tourists can enjoy fantastic 
360 degree Hong Kong city panoramic view with each 

cardinal direction featured with sceneries of various 
characters. For example, there is Lion Rock in the 
north which symbolizes the moving stories of the grass 
root families. On the west side there is a combination 
of natural sceneries with modern infrastructures. 
Lastly, on the east and south sides, we can find it is 
the breathtakingly beautiful Victoria Harbor scenery 
with the dazzling skyline. Also, the common factor of 
all other observation decks around the world is that 
they are all located in the center of the city. Therefore, 
we, Sun Hung Kai Properties, have a sense of duty to 
develop a world-class indoor observation deck at the 
heart of Hong Kong.  

Besides, as the core value of Sun Hung Kai Properties is 
“Building Homes with Heart”, we aim to provide value-
added services and refreshing experiences to both local 
and foreign visitors. Thereby other than the world-
renowned Hong Kong cityscape, there are state-of-the-
art multi-media exhibit and spacious guest center which 
offer insights on local culture and history to tourists. 
We want to use sky100 to showcase the beauty of Hong 
Kong to all people and we want Hong Kong people being 
proud of living in the Pearl of the Orient, our beautiful 
homeland. 

It is our great honour to have the Managing Director of sky100 Hong Kong Observation Deck, Ms. 
Josephine Lam, to share with her ideas about management and business development.  

 
W h a t  w e r e  t h e  m a j o r  o b s t a c l e s  t h a t  y o u 
encountered during your career? 

At the very first stage when sky100 was launched, 
the major challenge we had was its positioning. 
Many people were confused whether sky100 is an 
observation deck, a restaurant and bar or a commercial 
property. As you know positioning and business model 
are two critical elements of a successful business, we 
spent a lot of effort in modifying our positioning and 
business model such as doing research and distributing 
questionnaire to visitors of different sectors. Finally 
our hard work was paid off, our visitors have been 
leaving high satisfaction rate after visiting to sky100. 
They also appreciate our distinctive features such as 
the spectacular 360 degree panoramic view, status 
as the tallest building in Hong Kong, convenient 
transportation, the fastest elevators in Hong Kong and 
etc. 

Corporate Social Responsibility (CSR) is increasingly 
important in the current business environment. 
Are there any policies that sky100 or Sun Hung Kai 
Properties has adopted in order to maintain it as a 
sustainable and responsible business? 

Sun Hung Kai Properties always endeavors to develop 
our community in the belief of “Building Homes 
with Heart”, we have been living up Corporate Social 
Responsibility in many aspects. Firstly, Sun Hung Kai 
Properties puts great emphasis on education. We have 
established a book club to foster the culture of reading 
to both our employees and our community. We believe 
that only by life-long learning can we stay competitive 
under the highly competitive and knowledge-based 
economy. 

Moreover, in order to maintain a good corporate 
citizenship and to contribute to our society, we have 
organized a multitude of charitable and fund-raising 
events. The "Race to ICC 100 SHKP Vertical Run for 

the Chest" is one of the highlighted events. The event 
was jointly organized with The Community Chest of 
Hong Kong in which contestants had to climb 2,120 
steps to sky100 to raise funds. To many contestants 
it was really a tough challenge, but the funds raised 
and the spectacular view of Hong Kong cityscape 
after finished at sky100 are definitely rewarding. 

 
What advices will you give to university students to 
equip them in this competitive market? 

To me, a person’s character is of utmost importance, it 
is also the foundation of a person’s development. As a 
manager, I value integrity and responsibility very much. 
There are many young, brilliant businessmen who are 
in the senior management of multinational corporations 
who finally ended up ruining their bright future simply 
because they made one mistake out of their greed and 
dishonesty. These are some of the stories that teach us 
the importance of one’s integrity, show us the life-long 
consequences of silly decisions and help us understand 
how one’s inner character affects one’s personal 
development. Thus I will strongly advise the young 
university students to develop a right value judgment 
and attitudes. 

Besides, I advise youngsters to take the initiative to take 
up more responsibilities and possess a willing-to-learn 
attitude in the workplace environment. Nowadays there 
are many fresh graduates reluctant to work more and 
experience more. They only do what they are ordered 
to do without using critical thinking or evaluating their 
performance. I wish the next generation, who will be the 
pillars of our society, will be more willing to try, to learn 
and to reflect, so that they can understand what abilities 
they lack and how they can make an improvement. 

Thirdly,  young undergraduates  should always 
be  modest .  Appreciat ing  one ’s  s trengths  and 
understanding self ’s weaknesses are some of the 
success factors that will not be outdated over time. 

Interview Session
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Knowing that you were a banker, how do you get the 
idea of operating a coffee company? What are the 
difficulties to enter a new industry and set up a new 
business?

Having worked in an investment bank for over 15 years, 
I had always aspired to build my own business and 
a brand. I grew up in Australia and where the coffee 
culture is very strong. When I analyzed the coffee 
market in China, I saw a great growth opportunity as 
the coffee culture in China is gaining popularity. That is 
why I set up Holly Brown. Of course starting a business 
is very difficult and it is different from working in 
the office. There are so many things to consider from 
leasing, fit out, equipment and repairs to employee and 
training. Most importantly is the customers’ acceptance 
of your products.

What are the differences of the coffee culture 
between Hong Kong and other countries?

There are big differences. In Australia, the coffee culture 
is very strong. Many people love to drink coffee and 
their coffee is of high quality. In Taiwan, coffee shop is 
very popular due to the low property price. There are 

five to six cafes in one street. Coffee shops in Taiwan 
are mostly home-style and are very relaxing. On the 
contrary, the pace in Hong Kong is very fast and the 
coffee shops mainly offer takeout coffee.  

Starbucks and Pacific Coffee are the market leaders 
of the coffee industry in Hong Kong. How can 
Holly Brown differentiate itself from the powerful 
competitors?

I don't see them as competitors. We should thank 
them for introducing the coffee culture to Hong Kong 
which can certainly promote the industry. Besides, 
healthy competition can benefit consumers and make 
us improve all the time. In order to differentiate Holly 
Brown, we invest a lot in achieving excellent product 
quality. I recall Holly Brown was the first cafe to have 
an onsite coffee roaster at Stanley Street. Now you see 
others are doing that as well.

Holly Brown always strives to be forefront in the coffee 
industry. Going to origin and working with the farmers 
are very important for us to gain the valuable coffee-
related knowledge so as to deliver greatest value to our 
customers.

We are delighted to have Mr. Raymond Tsui, the Director of the Holly Brown Company Limited, 
for an interview, where he shared with us his experience and success in operating a new local 
business.

As a new local business, what are the marketing 
strategies of Holly Brown to promote the brand and 
penetrate into the market?

It takes time to build a successful brand. Holly Brown 
is still a young company, we have only opened for 3 
years with 5 stores and this year we plan to double 
the number of stores. Marketing and branding are 
the main strategies. The key to success is to deliver a 
consistently high quality products and services. Holly 
Brown has won a lot of championships in coffee-related 
competitions which can arise much attention and noise 
in Hong Kong. What’s more, we had music video with 
the Holly Brown song and also an iPhone Apps- HB 
Latteland as part of our marketing campaign. We will 
always have something new around the corner. I like to 
think outside the box.

Holly Brown has many quality and professional 
employees. For instances, two of the shop's barista 
won prizes at the Hong Kong Grand Barista 
Championship 2009. What are the management 
strategies of Holly Brown to maintain the high 
standard of employees and retain them?

Yes, in the past we won a lot of competitions. Initially I 
felt we needed that to create noise. But now we focus 
a lot more on training and maintaining quality of 
products and services. We recruited Scottie Callaghan 
who was two times Australian Barista Champion and 
World Latte Art Champion. He is our Coffee Ambassador 
and Director of Training.

Staff retention is always a problem in this industry. 
Especially most of our staff is very young and they 
want to try different things and work at different 
environments. We invest a lot on training our staff. 
Just this year alone, some of our staff had chances to 

travel to Boston for the Specialty Coffee Association 
Conference to keep abreast of the development in this 
industry, to visit farms in Colombia and Peru. It is a big 
investment and there is no guarantee of pay off.

What are the future plans and direction of Holly 
Brown?

We will continue to grow by opening more stores in 
Hong Kong. It is important to get to a critical mass. We 
are very proud of this local brand. The biggest challenge 
is finding a location with reasonable rent in HK. This 
is the difficulty for small businesses. But we find it 
easier now as more shopping malls come looking for 
us because we become more recognizable. We would 
love to have a location at the Hong Kong International 
Airport but unfortunately the Airport has not been 
supportive of local brands and I feel frustrated with 
that. You might find Holly Brown opening at an overseas 
airport before Hong Kong.

Interview Session
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66Marketing Lectures 
in Seconds 

CLICK TO CHECK 3
WORLD’S DEEPEST SITE

Ogilvy Ukraine creates the “The 
World’s Deepest Site” and a corre-

sponding mobile app for Borjomi min-
eral water to highlight its competitive 

edge of having a volcanic spring origin 8 km 
underground. The interactive site http://
thedeepestsite.com imitates the real under-
ground world, creating a journey for viewers 
to spend hours scrolling down an actual 8 km 
to find Borjomi’s water source. The journey is 
supported by fun facts such like when you have 
reached the height of the tallest man in histo-
ry and the different layers of earth. The site 
makes well use of the buzz social media cre-
ates: one can check in and share their locations 
to friends on Facebook and Twitter. For those 
determined enough to get to 8 km, they can 
even have their names engraved on the site. 
With a combination of fun, factual knowledge 
and generation of social media buzz, the site 
communicates better than literally emphasiz-
ing on the depth of the water source through a 
mediocre advert.

6 4
SAMSUNG PRESENTS: 

MODERN LOVE STORY

“We all remember how it feels to 
fall in love. But times have changed. 

We’ve become more sophisticated. 
Our instincts developed. And so has the 

Samsung GALAXY S IV.”
Samsung found a highly effective way to 
promote its Galaxy S4 phone’s technolo-
gy in form of a music video “Hi Hey Hel-
lo”, while staying completely relevant to 
today’s youthful mobile culture. The clip’s 
content revolves around the most univer-
sal tale of boy meets girl. But instead of 
the normal route of approaching the girl, 
the male relies on the Galaxy S4 to take 
snapshots of his crush and to catch her at-
tention. With this clip, Samsung is killing 
two birds with one stone. First, its amus-
ing story line highlights how the phone 
can revolutionize every aspect of people’s 
lives, such like the development of young 
budding romance. Second, having the de-
vice in the hands of the male lead subtly 
demonstrates almost all S4’s latest fea-
tures like Dual Shot, Smart Pause, Drama 
Shot and Air Gesture.

5
THREE LITTLE PIGS 

RETOLD TO ILLUSTRATE A 
NEW JOURNALISM TALE

The Guardian and BBH London joint 
hands to create an award-laden ad to 

celebrate Guardian’s contemporary “Open 
Journalism” approach- to expand the range, 
authority and depth of their coverage to give 
a whole picture of the issue being featured. 
The duel managed to consolidate this vague 
idea by exemplifying how the well-known 
tale, the Three Little Pigs, can possibly be 
retold by contemporary journalism. In the 
clip, the controversy over whether the pigs 
or the wolf is guilty is no longer gleaned 
from just one source, instead, it is espoused 
by live blogs, videos, interface and comment 
sections. Providing a twist to a familiar story 
certainly make communication to the audi-
ence easier. The Guardian is effective in con-
solidating its brand positioning that its news 
now span across a range of media, accompa-
nied with full engagement of the public.

6
STARBUCKS: MONDAYS 

CAN BE GREAT

To most people in today’s society, 
Monday represents nothing more 

than work, school and end of holiday. 
Starbucks partnering with AMV BBDO, 

London, UK strived to change this mindset 
by suggesting a list of special historical mo-
ments happening on a Monday: Man’s first 
moon landing, the arrival of the first public 
lift, and Big Ben’s first gong. The ideas are 
portrayed by animation of figures solely built 
from Starbucks paper cups, stirrers and cup 
sleeves. The TV spot is aligned with a dis-
count of Starbucks latte served in Monday 
mornings. The ad is clever in a sense that 
Starbucks subtly suggest Mondays can be 
made better off with a morning Starbucks 
coffee. Simultaneously, the palette of Star-
bucks materials continuously showcased in 
the ad helped promote the coffee brand. 

1
A MESSAGE HIDDEN

Spanish ad agency Grey Spain created a poster that broke away 
from the mediocre child abuse campaigns, with a genius use of 

lenticular lens to empower abused children. Different images and 
messages are conveyed when viewed from above and below – such that 

adults with a height over 4’5” can only see an innocent boy and a warning 
line which reads, “Sometimes, child abuse is only visible to the child suf-
fering it.” As for children with an average height of 1.35 meters, they can 
instead visualize a boy with severe bruises, and a line “If somebody hurts 
you, phone us and we’ll help you,” alongside the child helpline number. This 
campaign sends out a message exclusively for children, enabling them to 
reach out for help without alerting their abuser even if their abuser happens 
to be standing next to them.

2
IBM REDEFINES  

ADVERTISEMENTS

Billboards are almost everywhere, 
so why not make them do something 

useful? This is exactly the rationale be-
hind IBM and Ogilvy France’s partnership in 

launching the “IBM Smarter Cities” campaign. 
Through modifying regular billboards, they 
are to perform a secondary function to spur a 
positive and “smarter” change in society. Sim-
ply by adding a curve end to the top or bot-
tom of a billboard, the transformation creates 
a shelter or a bench for city dwellers, while a 
ground-level extension gives a ramp to help 
disabled people or people with luggage tackle 
stairs. The simplistic yet highly creative out-
door advertising campaign engages its audi-
ence in a practical way and this contributes to 
making it a PR stunt. The stunt is also proved 
an effective one, as the IBM billboards connects 
passersby to the site people4smartercities.
com and highlights IBM’s commitment to cre-
ate solutions that help cities get smarter and 
lives get better.



Floods of news apps claim to provide the latest news and keep 
the readers updated. However, most of them involve too many 
advertisements in the push notifications and cause a nuisance 
to users. Moreover, a handful of them are retrieved from the 
Internet instead of trustful sources. If you want a news app 
that keeps you updated and one that maintains credibility 
at the same time, AP Mobile is your choice. It gathers news 
from more than 1,200 trusted sources such as San Francisco 
Chronicle, The Boston Globe and more, according to the 
description in Google Play. Knowing the fact that French and 
Spanish always rank among the top 10 most useful languages, 
AP mobile is able to provide its content in 3 languages. 
Students who learn foreign languages can surely benefit from 
it. Mobile bills matter. AP mobile knows your concern so 
readers can save the news and read them offline. It is a news 
app you can’t miss.

Isn't it embarrassing to take out pens immediately from 
your bag whenever there are important things you have 
to mark down? Your smartphone can help you solve this 
dilemma. The Winner of New York Times Top 10 Must-have 
App is the antidote to this problem. Evernote is a free app 
that helps you remember everything. Not only can you take 
notes, you can also capture photos, create to-do lists and 
record voice reminders. As all we know that most teenagers 
nowadays carry not only one electronic gadget. Evernote 
also understands this phenomenon and so users can save, 
synchronize or share the files anytime, anywhere across 
the computers and devices that you have. Premium users 
can even add a PIN lock to the app and further protect your 
security. 

AP Mobile

Evernote

The Apps Advice
Being bored of those plain texts and images in those 
mediocre news apps? Is flipping newspaper on a tiny 
smartphone possible? Flipboard tells you it is possible. 
It is a beautiful e-magazine that associates world news 
in an assorted way. You can create a magazine of your 
choice by picking a few topics such as business and 
sports. All you need to do is to flip over pages with your 
thumb and world news will be presented to you at your 
ease.  You can also collect and store any stories in your 
Google+ account. In addition, it can associate social 
news by linking your account to other social networking 
apps such as Facebook and Twitter. They will become 
branches allocated to the categories in your well-
designed magazine. It is a pleasure to read news in a 
different way.

Overspending is  overwhelming especial ly  among 
teenagers in Hong Kong. One major reason is that the 
lack of awareness on to plan expenditures regularly 
increases  their chances of overspending. A careful budget 
plan is undoubtedly indispensable for a person or even 
a household. Dayspring Technologies deigns a vivid 
finance app for money management and budget tracking. 
This budgeting tool suits not only individuals but also  
households. Users are given username and password. It 
automatically synchronizes smartphones, tablets, laptops 
or even desktops. People may wonder why budgeting 
can be in envelopes. Indeed, it is presented in a way that 
income is distributed into different envelopes representing 
different predicted expenses such as loan payment, bills or 
food. Whenever you mark down your expense in this app, 
you take away money from the envelope. Thus, we can be 
aware of our spending habit when recording transactions. 

Flipboard

Easy Envelope Budget Aid
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